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P6242.1
Key figuresasat the end of October 2002
Actual estimates % change % change
% change between between
between August 2001 to January 2001 to
October October 2001 October 2001 October 2001
2002 and and and
October 2002 August 2002 to January 2002 to
October 2002 October 2002
Retail trade sales at
current prices
(R million) 18 050,7 +12,8 +13,9 +12,6
Retail trade sales at
constant 1995 prices
(R million) 11 861,6 +1,9 +3,9 +5,1
Seasonally % change
adjusted estimates % change between
October between May 2002 to
2002 September 2002 July 2002
and and
October 2002 August 2002 to
October 2002
Retail trade sales at
current prices
(R million) 18 213,7 -0,2 +3,3
Retail trade sales at
constant 1995 prices
(R million) 119233 -1,0 -0,9

Key findings as at the end of October 2002

Seasonally adjusted real retail trade salesreflect a decrease

Seasonally adjusted real retail trade sales (at constant 1995 prices) for the three months up to October 2002
reflected a decrease of 0,9% compared with the three months up to July 2002. However, real retail trade
sales for the three months up to October 2002 increased by 3,9% compared with the three months up to
October 2001.

Eleven of the nineteen merchandise categories reflected decreases in seasonally adjusted real retail trade sales (at
constant 1995 prices) for the three months up to October 2002 compared with the three months up to July 2002.
The largest percentage decrease was reported for footwear for men, ladies and children (-5,4%),
followed by decreases reported for men’s and boys' clothing and accessories (-4,2%), ladies', girls' and infants
clothing and accessories (-3,2%) audio appliances (-1,9%) and textiles and haberdashery (-1,8%). These
decreases were partially counteracted by increases reported for sport and recreation requisites (+3,6%), TV sets,
video recorders, etc. (+2,9%), glass, crockery, cutlery and kitchenware (+2,4%), and hardware (+2,3%).

Readl retail trade sales (at constant 1995 prices) for the first ten months of 2002 increased by 5,1% compared
with the first ten months of 2001. Fourteen of the nineteen merchandise categories reflected increases in real
retail trade sales (at constant 1995 prices) for the first ten months of 2002 compared with the first ten months of
2001. The largest percentage increase was reported for men’s and boys' clothing and accessories (+24,2%),
followed by increases reported for ladies', girls and infants' clothing and accessories (+17,4%), hardware
(+13,1%), glass, crockery, cutlery and kitchenware (+10,0%) and textiles and haberdashery (+9,7%). These
increases were partidly counteracted by decreases reported for jewellery, silverware, watches and precious
stones (-9,0%), perishable and processed food products (-2,5%), a coholic and non-a coholic beverages (-2,4%),
domestic appliances (-1,9%) and household furniture (-1,1%).
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Cash sales comprised 77,2% of tota sales for October 2002. Thisis 0,5 of a percentage point higher than the
76,7% for October 2001. Hire purchases as a percentage of total sales decreased by 0,2 of a percentage point
(from 9,3% to 9,1%), while other credit sales as a percentage of total sales decreased by 0,3 of a percentage

point (from 14,0% to 13,7%) during this period.
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Notes

Forthcoming issues I'ssue Expected release date
November 2002 5 February 2003
December 2002 6 March 2003
January 2003 3 April 2003
February 2003 7 May 2003
March 2003 4 June 2003
April 2003 2 July 2003
May 2003 6 August 2003
June 2003 3 September 2003
July 2003 1 October 2003
August 2003 5 November 2003
September 2003 3 December 2003
October 2003 14 January 2004

The Retail Trade Sales Survey is a monthly survey covering a sample of private enterprises
(firms) operating in the retail trade industry in South Africa. The survey collects information
on the total sales of all retail trade establishments (branches) from each enterprise in the
sample. The results of the survey are used to compile estimates of the Gross Domestic
Product (GDP) and its components, which are used to develop and monitor government
policy. These statistics are also used by the private sector in the analysis of comparative
business and industry performance.

Purpose of the survey

Re-engineered retail trade After many consultations with and inputs received from users, Stats SA has redesigned the

sales survey retail trade sales survey questionnaire. The survey is conducted on an enterprise basis and
previously enterprises were requested to submit their total sales, distributed according to type
of merchandise and according to selected area. The information in the former table 4 therefore
represented imputations based on the assumption that the merchandise distribution of an
enterprise’'s sales was the same for each selected area in which it traded. Unfortunately
respondents had many problems in furnishing Stats SA with selected area information. Stats
SA conducted several observational studies where respondents were watched while
completing questionnaires in order to determine problems experienced by them.
Consultations with many users regarding their needs and problems experienced by
respondents revealed that users do not need area information. Therefore, Stats SA no longer
collects retail trade saes information according to selected area, but only according to
province and the first results were published on 1 March 2000 in statistical release P6242.1 -
Retail trade sales, January 2000. Retail trade sales information by province is published in
table 3 of this statistical release.

New sample According to international best practices and in order to train the respondents in using the
new questionnaire, validate the information received and avoid a break in the time series
published in this statistical release, Stats SA decided to introduce the new questionnaire asthe
first step in the re-engineering process. Stats SA will in due course, as the second step,
introduce the new sample.

Currently Stats SA is busy re-engineering the register of businesses which serves as the
sampling frame, in collaboration with the South African Revenue Service and the
Departments of Trade and Industry and Labour. The process will take some time, since there
are hundreds of thousands of businesses, many of them in any period changing ownership,
closing, or being registered.



Table 1 - Retail trade sales according to type of business
1.1 - At current prices (Rmllion)

Act ual val ues

Sep.

18 213,7 18 241,7 18 168,0 17 647,0 16 113, 2
805, 6 750, 6 742, 7 710,1 639, 5
8 751,6 8 797,5 8 743,8 8 469,6 7 783,2
532, 3 516, 9 541,0 520, 4 512,1

1
1
1
1
1
1
1
1
1
1
1
:I

Total RSA 118 050,7 17 384,3 15 999,0 166 152,9 147 577,5

But chers ! 759, 6 744, 3 602, 8 6 854, 2 5 919,0

CGeneral dealers 1/ \ 8 574,8 8 777,4 7 641,3 80 928, 8 71 907, 2

Bottl e stores ' 519, 1 477, 2 498, 7 4 788,7 4 764,0

Deal ers in clothing, footwear

and textiles '

Dealers in furniture and '

]

I

]

I

]

I

3 892,1 3 442,7 3 317,2 35 426, 4 30 290, 3 3 973,7 3 952,1 4 017,6 3 783,5 3 374,3

househol d requisites 1789,9 1 659,5 1 779,3 15 572,6 14 953, 6 1691,9 1 758,5 1 812,4 1 747,6 1 684,6
Bookstores and stationers 250, 1 210, 7 219,0 2 546, 1 2 339,2 289, 6 265, 4 265,9 272,0 254, 2
Jewel | ers 134, 1 105, 4 119, 2 1 133,6 1 033,8 133, 3 127,9 123, 7 118,1 118, 3
Chemi sts 879, 0 839, 0 771,0 8 361,0 7 494,5 878, 8 857, 4 842, 8 852, 7 769, 0
Deal ers in miscellaneous goods; 1 252,0 1 128,2 1 050,6 10 541,5 8 875,9 1 144,8 1 141,4 1 111,5 1 080,8 963, 0

1.2 - At constant 1995 prices (R mllion)
Actual val ues ' Seasonal | y adj usted val ues
Type of bUSIi NESS |- mmmmmm i o i oo IR e
i i i | | | | |
Cct. | Sep. | OCct. ' Jan. - Cct. | Cct. | Sep. | Aug. | July | OCct.
i i L | | | | |
I I I
2002 | 2002 | 2001 ! 2002 | 2001 2002 | 2002 | 2002 | 2002 | 2001
Total RSA 11 861,6 11 436,2 11 640,2 113 446,7 107 928,3 |11 923,3 12 044,4 12 179,5 12 007,7 11 681, 6
But cher s 438, 6 444, 0 434,7 4 261,9 4 341,9 457, 2 438, 7 443, 1 436, 6 453,0

5 060,6 5 228,9 5 100,0 49 955,9 48 982, 9
290, 7 269, 1 307, 2 2 750,9 2 992,6

5 159,7 5 239,5 5 263,6 5 176,3 5 188,9
296, 1 290, 8 305, 9 298, 4 313,5

General dealers 1/

Bottle stores

Deal ers in clothing, footwear
and textiles

Dealers in furniture and
househol d requisites
Bookstores and stationers

3 315,5 2 955,3 2 972,6 31 350,7 26 647,5 3 379,8 3 388,9 3 499,4 3 376,3 3 019,4
1 314,7 1 220,8 1 447,5 11 875, 7 12 250, 2

135, 6 114, 6 128,8 1 408, 3 1 402,5
Jewel lers 80, 1 63, 6 86,5 703, 7 784, 8 79,0 76, 8 74,8 73,3 85, 3
Chenmi sts 432,9 414,0 430,0 4 233,7 4 246,0 428, 7 420, 1 418, 3 427,9 424, 7
Deal ers in miscel | aneous goods; 793,0 725,9 732,9 6 905,9 6 279,9 726, 9 732, 3 716,6 704, 2 673,5

1/ General dealers include grocers and other dealers in foodstuffs and general departnent stores

1 238,4 1 298,7 1361,1 1 323,4 1 366,7
155, 3 143,1 144,7 149,7 147,9



Table 2 - Retail trade sales according to type of nerchandi se
2.1 - At current prices (Rnmllion)

! Act ual val ues ! Seasonal | y adjusted val ues
Type of nerchandi se I e I R e
| | | | | | | | |
1 1 1 1
i Oct. | Sep. | OCct. | Jan. - Cct. | Cct. | Sep. | Aug. | July | OCct.
1 1 1 b o o o e o e e e e e e e oo I I I I
I I I I
| 2002 | 2002 | 2001 | 2002 | 2001 | 2002 | 2002 | 2002 | 2002 | 2001
|

Total RSA 18 050,7 17 384,3 15 999,0 166 152,9 147 577,5| 18 213,7 18 241,7 18 168,0 17 647,0 16 113, 2
Peri shabl e and processed

food products

Inedi bl e groceries (detergents
pol i shes, etc.)
Al coholic and non-al coholic

|

5 498,7 5 644,5 4 813,7 51 830,2 45 846,9| 5 636,7 5 612,7 5 601,3 5 335,6 4 926,4
|

1 093,0 1 075,9 960,0 10 305,0 9 131,2| 1 101,5 1 100,4 1 092,2 1 071,9 966, 8

|
828, 9 795, 4 778, 7 7 801,7 7 374, 0| 848, 8 840, 2 861,0 832,5 797, 4

beverages
Footwear for nen, |adies and |
children 641,5 585, 4 601, 5 5 944,9 5 414, 1| 626, 9 626, 5 659, 7 626, 2 586, 7

Men's and boys' clothing and
accessories

Ladies', girls' and infants

cl ot hi ng and accessories
Textiles (blankets, sheets, mate-
rials, etc.) and haberdashery
(buttons, sewing yarn, etc.)
Househol d furniture

Donestic appliances (refrigera-
tors, stoves, etc.)

]
1
1
1
|
]
1
|
1
1
|
]
I
|
i |
| 1 008,1 916, 8 876, 8 9 337,6 8 225,5] 1 055,0 1 060,9 1 047,9 1 019,6 915, 8
]
I
|
]
I
:
]
I
]
I
rs, sto ]
Audi o appliances (radios, hi-fi |
|
]
I
]
I
:
]
I
|
]
I
]
I
|
]
I
|
I
I
I
I
I
I
|
]
I
|
I
I

|
1823,6 16284 1541,0 16 004,7 13 734,5| 1 820,3 1 825,3 1 798,0 1691,6 1 533,9

[
043, 2| 358, 2 359,0 384,4 363, 5 314,9
072, 7| 941, 7 970, 0 993, 1 958, 4 936, 6

358, 7 330, 9 316, 6 3 399,5
977, 4 907, 5 970, 0 8 431,1

0o W

|
478, 8 452, 4 447, 7 4 268,5 3 847,7| 475, 5 483, 1 489, 8 479, 7 443, 2

|
191,1 175, 8 179, 7 1722,9 559, 8| 186, 0 190, 7 192,9 189, 2 174,1
197,7 185, 6 182, 5 1 735,9 1 565, 5] 194, 9 198, 4 199, 2 191,0 178,9

|
222,6 222,8 219,5 2 023,2 1 902, 2| 218, 2 225,4 224, 2 214, 7 214,9

=

sets, tape recorders, etc.)
TV sets, video recorders, etc

Q her donestic furnishings
(carpets, mattresses, pillows,
etc.)

d ass, crockery, cutlery and

ki t chenwar e

Phar maceutical s, patents and

ot her nedici nes, bandages
cosnetics and toiletries

Books, nmgazi nes, newspapers and
stationery

Sport and recreation requisites
(toys, fire-arns, boats, etc.)
Jewel l ery, silverware, wat ches and
precious stones

Har dwar e (buil ding materials, |

wood, ironware, tools, etc.) 812,2 743, 6 669, 6 6 880, 8 682, 1| 750, 2 740, 7 719, 2 719, 2 617, 5
Al other nerchandise 1/ 744, 3 722,2 630, 8 6 828,0 902, 1} 742, 4 750, 7 759, 9 721,1 627, 9

1/ Include cigarettes and manufactured tobacco

|
456,2  469,3  410,0 4 318,5 3 773,2| 470,1  487,8 4859  467,7  420,6
|

|

1569,7 1476,3 1 382,8 14 648,4 12 957,6] 1 555,9 1 547,9 1 521,4 1 525,0 1 368,3
|

337, 1 306, 2 301, 6 3 404,1 3 034, 3| 371, 2 358, 4 358, 2 365, 8 333,0
|

623,5 577,9 544,0 5 522,4 4 937, 2| 640, 4 632, 9 589, 4 604, 2 557, 7

|
187,8 167, 3 172,5 1 745,8 1 573, 6| 192, 7 199, 4 192,6 186, 3 176, 1



Table 2 - Retail trade sales according to type of merchandi se
2.2 - At constant 1995 prices (R mllion)

! Act ual val ues ! Seasonal | y adjusted val ues
Type of nerchandi se R e R e
| | | | | | | | |
1 1 1 1
i Oct. | Sep. | OCct. | Jan. - Cct. | Cct. | Sep. | Aug. | July | OCct.
1 1 1 b o o e e o e e e e e e e e e o I I I I
1 1 1 1
| 2002 | 2002 | 2001 | 2002 | 2001 | 2002 | 2002 | 2002 | 2002 | 2001
|

Total RSA
Peri shabl e and processed
food products
Inedi bl e groceries (detergents
pol i shes, etc.)
Al coholic and non-al coholic

11 861,6 11 436,2 11 640,2 113 446,7 107 928, 3|11 923,3 12 044,4 12 179,5 12 007,7 11 681, 6
|

3 058,7 3 208,2 3 221,6 30 876,3 31 663,8 3 121,9 3 170,6 3 217,5 3 132,1 3 282,6
|

596, 3 588, 9 578, 3 5 796, 8 5 650, 4| 600, 8 603, 4 599, 6 593, 6 582, 5

|
475,0 458, 5 486, 9 4 581, 3 4 694, 9| 484, 1 484, 1 498, 8 486, 6 496, 2

beverages
Footwear for nen, |adies and |
children 538, 2 489, 9 521, 3 5 093,7 4 673, 5| 530, 6 529,5 559, 3 538, 9 512, 6

Men' s and boys' clothing and
accessories

Ladies', girls' and infants

cl ot hi ng and accessories
Textiles (blankets, sheets, mate-
rials, etc.) and haberdashery
(buttons, sewi ng yarn, etc.)
Househol d furniture

Donestic appliances (refrigera-
tors, stoves, etc.)

1

1

1

1

|

]

1

|

1

I

|

]

I

|

i |

| 1 010,1 925,1 879, 4 9 695,7 7 804,3| 1 051,9 1 070,2 1 071,7 1 072,6 914, 5

]

I

|

]

I

:

]

I

i
Audi o appliances (radios, hi-fi |

|

]

I

]

I

I

]

I

|

]

I

]

I

|

]

I

|

]

I

]

I

I

I

|

I

I

|

I

I

[
1591,3 1437,2 1 417,6 14 617,0 12 454,1] 1 575,7 1 594,1 1 601,0 1 570,7 1 400,5
|

|
277, 9| 251, 4 254,0 278, 2 264,1 237,1
170, 1| 659, 6 680, 3 711, 9 690, 0 715, 8

252,2 232,7 238, 7 2 497,9
682, 6 633,7 738, 8 6 102,7

N

|
350, 5 331,2 378, 4 3 245,2 3 309, 5| 347,3 354,5 364, 4 358, 8 374,0

|
160, 2 147, 3 166, 9 1 513,6 460, 2| 156, 3 160, 6 165,0 162, 7 162, 1
174,5 163, 8 178, 4 1 604,14 1 539, 5| 172, 6 175, 9 179,5 172, 7 175, 6

|
176,1 176, 3 184, 8 1 658,7 1 592, 2| 172, 5 178, 8 181,8 174, 7 180, 8

=

sets, tape recorders, etc.)
TV sets, video recorders, etc

Q her donestic furnishings
(carpets, mattresses, pillows
etc.)

d ass, crockery, cutlery and

ki t chenwar e

Phar maceutical s, patents and

ot her nedici nes, bandages
cosnetics and toiletries

Books, nmgazi nes, newspapers and
stationery

Sport and recreation requisites
(toys, fire-arns, boats, etc.)
Jewel l ery, silverware, wat ches and
precious stones

Har dwar e (building materials
wood, ironware, tools, etc.) 497, 3 459, 2 449, 7 4 365, 6 861, 2| 461, 8 459, 9 452, 2 455, 8 416, 9
Al other nerchandise 1/ 367, 1 352,7 338, 2 3 471,2 199, 8] 368, 1 373,3 383, 2 366, 7 338, 1

1/ Include cigarettes and manufactured tobacco

|
355,6 365, 8 332,3 3 402,3 3 091, 7| 364, 0 379,7 380, 9 367, 2 338, 5
|

|

771, 2 725,7 764, 4 7 392,7 7 266, 2| 760, 8 757, 3 754, 4 762, 1 752, 7
|

181,4 165, 2 174, 8 1 865,0 1 790, 7| 198, 6 192, 4 194,1 199, 0 191, 7
|

509, 8 472,5 463, 4 4 568, 9 4 221, 3| 521,0 515, 8 484, 3 494, 9 472, 8

|
113,8  102,2  126,5 1 097,7 1 206,8/  116,3  121,3  118,6  117,0  128,8
|



Table 3 - Retail trade sales at current prices according to province (R mnmllion)

Actual val ues

1
i
Provi nce ! ! ! !

! Cct. | Sep. | Cct. | Jan. - Oct

1 1 1 1

1 1 1 1

! 2002 | 2002 | 2001 | 2002 ! 2001

1

1
Total RSA 118 050,7 17 384,3 15 999,0 166 152,9 147 577,5
West ern Cape 13 429,4 3 245,5 3 354, 4 31 824,9 28 938, 2
East ern Cape i 1 503,4 1 409,0 1 328,5 13 851,1 12 154,7
Nort hern Cape ' 493, 4 485, 9 435, 0 4 450, 0 4 235,8
Free State ! 858, 5 833, 6 729, 6 7 790,7 6 630,9
KwaZul u- Nat al ! 2 985,4 2 863, 3 2 528, 8 27 780, 7 24 003,7
North West ! 971, 4 899, 3 814, 2 8 376, 3 7 322,4
Gaut eng ! 6 260,5 6 099, 3 5 395,5 57 619,1 50 800, 0
Mpumal anga ! 913, 8 865, 3 790, 2 8 196, 1 7 382,9
Nor t hern Provi nce ' 634, 9 683, 0 622, 8 6 264, 2 6 108,9

Table 4 - Cash sales, instalment sale transactions and other credit sales at current prices (R mllion)

' Act ual val ues ' Seasonal | y adjusted val ues
Type of sales !""'"';'""'";"""";"'""""""""i""""i"'""'i""""i""""i """""
1 1 1 1
i Cct . i Sep. i Cct . i Jan. - OCct. | Cct I Sep. I Aug. I July I Cect .
1 1 1 |
| 2002 | 2002 |} 2001 |} 2002 | 2001 | 2002 | 2002 | 2002 | 2002 | 2001
|

Total RSA 18 050,7 17 384,3 15 999,0 166 152,9 147 577,518 213,7 18 241,7 18 168,0 17 647,0 16 113,2
|

Cash sal es (including instal nent
sal e transactions financed by

|
financial institutions) 13 927,4 13 609,5 12 264,2 129 523,2 113 994, 5|14 240,9 14 117,2 14 047,5 13 622,3 12 517,4

I

I

|

I

I

|

|

| |
| |

| 1649,6 1542,7 14951 14 238,7 12 974,9] 1 621,8 1 691,6 1 681,4 1 637,9 1 458,6
|

I

I

Instal nrent sal e transactions
(hire purchase, financed by own
busi ness)

|
QG her credit sales 2 473,7 2 232,1 2 239,7 22 391,0 20 607,9] 2 370,8 2 376,4 2 391,0 2 391,5 2 148,7



Explanatory notes

Introduction

Scope of the survey

Classification

Statistical unit

Survey methodology
and design

1

Statistics South Africa (Stats SA) conducts a monthly sample survey of the retail trade
industry covering private retail trade enterprises (firms).

The statistical release contains information regarding -

» actua and seasonally adjusted values of retail trade sales (including Vaue Added Tax
(VAT)) according to type of business at current prices as well as at constant 1995 prices;

» actua and seasonally adjusted values of retail trade sales (including VAT) according to
type of merchandise at current prices aswell as at constant 1995 prices;

e actua values of retail trade sales (including VAT) at current prices according to
province; and

* actua and seasonally adjusted values of cash sales, instalment sale transactions and other
credit sales (including VAT) at current prices.

The survey of retail trade sales covers a sample of retail trade enterprises. The survey collects
information on the total sales of all retail trade establishments (branches) from each enterprise
in the sample. Thissurvey includes -

e butchers;

e genera deders;

e bottle stores;

« dedersin clothing, footwear and textiles;

e dedersinfurniture and household requisites;
e bookstores and stationers;

jewdlers;

e chemists;, and

e dedersin miscellaneous goods.

The 1993 edition of the Standard Industrial Classification of all Economic Activities (SIC),
Fifth edition, Report No. 09-90-02, was used to classify the statistica units in the survey. The
SIC is based on the 1990 International Standard Industrial Classification of all Economic
Activities (ISIC) with suitable adaptations for local conditions. Statistics in table 1 of this
publication are presented at SIC subgroup level (5 digit level). Each statistical unit is
classified to the type of business which reflects the predominant activity of the enterprise.

The statistical unit for this survey is an enterprise. An enterpriseis alegal entity consisting of
one or more establishments, including the head office, but excluding holding or subsidiary
companies. Data are only collected for those establishments of the enterprise tha are
predominately engaged in the retail trade industry.

All statistical units are stratified by type of business according to SIC and measure of size,
where measure of size is the turnover of the enterprise. All large enterprises (size category
one cases) are completely enumerated. For medium size enterprises (size category two) and
small enterprises (size category three), samples are drawn by systematically selecting
enterprises with equal probability. The results of the sample survey are raised to represent
total retail trade salesin South Africa.

The survey is collected by mail each month from a sample of approximately 1 600 retail trade
enterprises. Questionnaires have to be returned to Stats SA within 10 days after the end of
the month concerned. Fax and telephone reminders are used to follow up non-respondents.
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Seasonally adjusted estimates of retail trade sa es are generated each month, using the X-11
Seasonal Adjustment Program developed by US Bureau of the Census Economic Research
and Analyses Division, 1968.

Seasonal adjustment is ameans of removing the estimated effects of normal seasonal variation
from the series so that the effects of other influences on the series can be more clearly
recognised. Seasonal adjustment does not aim to remove irregular or non-seasonal influences
which may be present in any particular month. Influences that are volatile or unsystematic can
still make it difficult to interpret the movement of the series even after adjustment for seasonal
variations. Therefore, the month-to-month movements of seasonally adjusted estimates may
not be reliable indicators of trend behaviour.

The trend cycle is a long-term pattern or movement of a time series. The X-11 Seasonal
Adjustment Program is used for smoothing seasonally adjusted data.

Data presented in this publication are based on information obtained from a sample of
enterprises and are, therefore, subject to sampling variability; that is, they may differ from the
figures that would have been produced if the data had been obtained from all retal trade
enterprisesin South Africa.

Inaccuracies may occur because of imperfections in reporting by enterprises and errors made
in collection and processing of the data. Inaccuracies of this kind are referred to as non-
sampling error. Every effort is made to reduce non-sampling error to a minimum by careful
designing of the questionnaire, pilot studies, editing of data and efficient operating
procedures.

The value of retail trade sales at constant prices measures the retail trade sales in terms of
ruling prices in a specific base year. The current base year for retail trade sales is 1995 =
100.

Users may also wish to refer to the following publications which are available from Stats
SA:

« Bulletin of Statistics.
o SA Statistics.

In some cases Stats SA can also make available statistics which are not published. The
statistics can be made available in one or more of the following ways: computer printouts, CD
and diskette. Generally acharge is made for providing unpublished statistics.

Stats SA Statistics South Africa
Figures not available
Nil or not applicable
* Revised figures

When figures have been rounded-off discrepancies may occur between sums of the
component items and totals.

Stats SA has adopted the confidentid pre-release policy in respect of selected economic
indicators and specific government departments. The policy accords with practice among
leading statistical agencies. The statistical integrity of the data and strict observance of the
release time has been assured by the following procedure:

In respect of this statistical release, an official representative from the Office of the President,
the Department of Trade and Industry, the Department of Finance and the South African
Reserve Bank will receive a copy of the release on a strictly confidential basis two hoursin
advance of the public issue.

Stats SA's pre-rel ease policy may be inspected at its Website, www.statssa.gov.za



Technical note

Responserate

Glossary

Enterprise (firm)
Establishment (branch)
Instalment sales

Refer ence month

Retail trade

Retailer

The response rate for the survey of retail trade sales for October 2002 was 80,7%.

An enterprise (firm) is a lega entity consisting of one or more establishments (branches)
including the head office, but excluding holding or subsidiary companies.

An establishment (branch) is defined as the smalest economic unit which operaes as a
separate entity for which comprehensive financial records are kept.

Instalment sales are credit sales on conditions which provides for the repayment of the
principal, together with the interest, by regular instal ments.

Reference month for the survey refers to one calendar month.

Retail trade is the resale (sale without transformation) of new and used goods and products to
individuals/the general public for household use.

A retailer is an enterprise deriving more than 50% of its turnover from sales of goods to
individuals/the general public for household use.



For moreinfor mation

Stats SA publishes gpproximately 300 different releases each year. It is not economically viable to produce them
in more than one of South Africa s eleven official languages. Since the releases are used extensively, not only
localy but also by international economic and social-scientific communities, Stats SA releases are published in
English only.

Stats SA has copyright on this publication. Users may apply the information as they wish, provided that they
acknowledge Stats SA as the source of the basic data wherever they process, apply, utilise, publish or distribute
the data; and also that they specify that the relevant application and analysis (where applicable) result from their
own processing of the data.

Stats SA products
A complete set of Stats SA publicationsis available at the Stats SA Library and the following libraries:

National Library of South Africa, Pretoria Division
National Library of South Africa, Cape Town Division
Natal Society Library, Pietermaritzburg

Library of Parliament, Cape Town

Bloemfontein Public Library

Johannesburg Public Library

Eastern Cape Library Services, King William’ s Town
Central Regional Library, Polokwane

Central Reference Library, Nelspruit

Central Reference Collection, Kimberley

Central Reference Library, Mmabatho

Stats SA also provides a subscription service.
Electronic services

A large range of data are available via on-line services, diskette, CD and computer printouts. For more details
about our electronic data services, contact (012) 310 8600/8390/8351/8496/4892/8095

Y ou can visit uson the Internet at: http://www.statssa.gov.za
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Telephone number: (012) 310 8600/8390/8351/8496/4892/8095 (user inquiries)
(012) 310 8404 (technical inquiries)
(012) 310 8161 (publishing)
(012) 310 8490 (Library)
Fax number: (012) 310 8309
E-mail address: elisel @statssa.gov.za
henriettef @statssa.gov.za
Postal address: Private bag X44, Pretoria, 0001
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