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Key figuresasat the end of November 2003
Actual estimates % change % change
% change between between
between September 2002to | January 2002 to
November November 2002 November 2002 November 2002
2003 and and and
November 2003 | September 2003to | January 2003 to
November 2003 November 2003
Retail trade sales at
current prices
(R million) 21198,9 +10,2 +10,1 +10,6
Retail trade sales at
constant 1995 prices
(R million) 13909,0 +9,5 +8,5 +5,0
Seasonally adjusted % change
estimates % change between
November between June 2003 to
2003 October 2003 August 2003
and and
November 2003 | September 2003 to
November 2003
Retail trade sales at
current prices
(R million) 20349,2 +1,8 +3,5
Retail trade sales at
constant 1995 prices
(R million) 13231,6 +2,1 +3,3

Key findings as at the end of November 2003
Real retail trade salesreflect an increase

Real retail trade sales (at constant 1995 prices) for November 2003 reflected an increase of 9,5% compared with
November 2002.

Furthermore, real retail trade sales (at constant 1995 prices) for the first eleven months of 2003 reflected an increase of
5,0% compared with the first eleven months of 2002. Real retail trade sales for the three months ended November 2003
increased by 8,5% compared with the three months ended November 2002. Seasonally adjusted real retail trade sales for the
three months ended November 2003 increased by 3,3% compared with the three months ended August 2003.

The major contributors to the 5,0% increase in real retail trade sales for the first eleven months of 2003 compared with the
first eleven months of 2002 were perishable and processed food products (contributing +0,9 of a percentage point),
followed by footwear for men, ladies and children (contributing +0,8 of a percentage point) and men’s and boys' clothing
and accessories (contributing +0,7 of a percentage point).

Cash sales comprised 76,9% of total sales for November 2003. This is 0,4 of a percentage point higher than the 76,5% for
November 2002. Hire purchases as a percentage of total sales decreased by 0,2 of a percentage point (from 9,9% to 9,7%)
and other credit sales as a percentage of total sales decreased by 0,1 of a percentage point (from 13,6% to 13,5%).
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Figure 1 - Real retail trade sales (at constant 1995 prices)
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Table A - Contribution of the different merchandise categoriesto the per centage changein real retail trade sales

(at constant 1995 prices)

Differencein
real sales of
Percentage merchandise
Percentage change between Contribution categories
contribution January 2002 (percentage between
to total real to points) to the January 2002
Merchandise category salesfor November 2002 percentage to
January 2002 and changeintotal | November 2002
to January 2003 real retail trade and
November 2002 to sales 3/ January 2003
(weight) 1/ November 2003 to
2/ November 2003
R million
Perishable and processed food products 27,0 34 0,9 1169,3
Inedible groceries 51 6,8 0,3 434,6
Alcoholic and non-alcoholic beverages 4,0 -2,0 -0,1 -103,3
Footwear for men, ladies and children 4,5 18,6 0,8 1051,1
Men's and boys' clothing and accessories 8,6 8,7 0,7 942,7
Ladies, girls and infants' clothing and
accessories 13,0 2,0 0,3 3231
Textiles and haberdashery 2,2 6,1 0,1 170,1
Household furniture 55 54 0,3 370,5
Domestic appliances 29 74 0,2 269,9
Audio appliances 1,3 8,6 0,1 1447
TV sets, video recorders, etc. 14 111 0,2 199,3
Other domestic furnishings 15 24 0,0 45,1
Glass, crockery, cutlery and kitchenware 3,0 9,7 0,3 367,5
Pharmaceuticals, patents and other
medicines, bandages, cosmetics and
toiletries 6,5 -0,3 0,0 -27,6
Books, magazines, newspapers and
stationery 16 -0,5 0,0 -9,5
Sport and recreation requisites 4,0 7,7 0,3 390,9
Jewellers, silverware, watches and precious
stones 1,0 -0,3 0,0 -39
Hardware 3.9 55 0,2 269,1
All other merchandise, including cigarettes
and manufactured tobacco 31 8,6 0,3 336,2
Total 100,0 5,0 5,0 6 340,2

3/ The contribution to the percentage change is calculated by multiplying the percentage change (2/) of each
merchandise category with its corresponding weight (1/)
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Notes
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Purpose of the survey

Responserate
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Issue Expected release date
December 2003 3 March 2004
January 2004 7 April 2004
February 2004 5 May 2004
March 2004 2 June 2004

April 2004 7 July 2004

May 2004 4 August 2004
June 2004 1 September 2004
July 2004 7 October 2004
August 2004 2 November 2004
September 2004 1 December 2004
October 2004 12 January 2005
November 2004 2 February 2005

The Retail Trade Sales Survey is a monthly survey covering a sample of private enterprises
operating in the retail trade industry in South Africa. The survey collects information on the
total sales of all retail trade branches from each enterprise in the sample. The results of the
survey are used to compile estimates of the Gross Domestic Product (GDP) and its
components, which are used to develop and monitor government policy. These statistics are
aso used by the private sector in the analysis of comparative business and industry
performance.

The response rate for the survey of retail trade sales for November 2003 was 57,7%, which
contributed 75,0% to total retail trade sales, at current prices.



Table 1 - Retail trade sales according to type of business

1.1 - At current prices (Rmllion)

Total RSA

But chers

Ceneral dealers 1/

Bottle stores

Deal ers in clothing, footwear
and textiles

Deal ers in furniture and
househol d requisites

Bookst ores and stationers

Jewel l ers

Chenmi sts

Deal ers in miscel |l aneous goods

Total RSA

But chers

Ceneral dealers 1/

Bottle stores

Deal ers in clothing, footwear
and textiles

Deal ers in furniture and
househol d requisites

Bookst ores and stationers

Jewel | ers

Chemi sts

Deal ers in miscel |l aneous goods

deal ers include grocers and other dealers in foodstuffs and genera

1/ General
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Act ual val ues

21 198,9 19 752,6 19

797, 6

9 530,8 9

583,1

5 370,1 4

2 360,5 2

244, 3
137, 4
904, 2

1270,8 1

822,0

284,0 8

545,5

542,0 4

015,1 2

212,5
138, 5
922,0

271,0 1

231,9 205 092,7 185 412,5
746, 5 8 512,5 7 600, 7
913,8 100 274,2 89 883, 8
538, 5 5 771,5 5 327,3

476, 1 44 770, 2 39 902,7

061, 2 19 623,5 17 626,0

253,1 2 624,5 2 793,2

126, 0 1 328,9 1 259,6

853,7 9 774,5 9 214,7

263,0 12 412,8 11 804, 4
Act ual val ues

|
Nov | Jan. - Nov
2002 | 2003 | 2002

13 909,0 12 800,4 12

459, 5

486, 6

5 413,8 5 291,9

295,1

278, 3

4 563,1 3 827,3

1 730,8 1 481,7

127,1
80, 8
422, 3
816, 4

111, 0
81,9
432,1
809, 8

5

703,0 132 531,7 126 191,5
419,1 4 947, 3 4 680, 4
229,0 57 627,9 55 222,8
300, 5 2 998,7 3 051,0

807, 2 37 820, 2 35 154, 8

511,4 14 414,3 13 378, 3
136, 5 1381,7 1 541,5
75,7 797,8 781, 3
419, 5 4 597,9 4 652,9
804,1 7 945, 8 7 728,6

Sep.

20 349,2 19 998,7 20 113,1 19 629,3 18 463,8

852, 9 817,8

776, 3

752, 8

9 646,6 9 504,8 9 631,9 9 264,3 9 013,1

555, 4 547,9

549, 3

532,1

1969,2 1 938,9 1987,8 2 001,8 1 716,7

244,3 244,9 241, 7 245,4
138, 3 136, 6 128, 5 150, 1
912, 6 915, 3 930, 4 893, 7

252,6
126, 3
861, 8

1 153,1 1 160,5 1 187,4 1 155,5 1 146,6

| | | |
|  Nov | Cct | Sep |  Aug |  Nov.

| | | |
| 2003 | 2003 | 2003 | 2003 | 2002
| = mm oo
| 13 231,6 12 957,5 13 024,8 12 728,9 12 088, 8
| 469, 2 491, 7 476, 3 454, 4 428, 1
| 5 483,0 5 417,8 5 538,2 5 272,2 5 290,1
| 290,0 282,1 279, 8 281,5 295,0
|
| 4 148,9 3 950,6 3 896,4 3 921,0 3 469,3
|
| 1 447,0 1 426,0 1 465,4 1 466,5 1 261,7
| 126, 0 126, 0 125, 6 128, 5 135,0
| 81,0 80,0 75,0 88,5 75,5
| 419, 3 424, 7 434, 1 417, 3 416, 4
| 739,9 742, 2 761, 3 735, 4 729,0

departnment stores

|
|
|
|
| 4 889,4 4 682,3 4 6051 4 6554 4 082,2
|
|
|
|
|
|
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Table 2 - Retail trade sales according to type of merchandise
2.1 - At current prices (Rmllion)

| Act ual val ues | Seasonal | y adj usted val ues
Type of merchandi se I e I e
| | | | | | | | |
| Nov. | Cct. | Nov | Jan. - Nov. |  Nov | Oct. | Sep. | Aug. | Nov
| | I R LSt | | | |
| 2003 | 2003 | 2002 | 2003 | 2002 | 2003 | 2003 | 2003 | 2003 | 2002
|

Total RSA 21 198,9 19 752,6 19 231,9 205 092,7 185 412,520 349,2 19 998,7 20 113,1 19 629,3 18 463, 8
Peri shabl e and processed

food products

I nedi bl e groceries (detergents
pol i shes, etc.)
Al cohol i c and non-al coholic

|

6 151,4 5 930,6 5 752,1 64 463,2 57 618,7| 6 151,2 6 078,8 6 188,6 5 966,6 5 752,9
|

1 268,7 1 238,8 1 143,9 12 877,1 11 450,4] 1 257,3 1 249,6 1 231,4 1 181,0 1 133,5

|
931, 9 887,1 864, 1 9 427,5 8 667, 6| 932, 3 908, 6 910, 5 892, 2 863, 9

bever ages
Footwear for men, |adies and
children 891,14 809, 3 678,4 7 752,3 6 623, 6| 851,1 810, 6 794, 8 817,0 646, 8

Men's and boys' clothing and
accessories

Ladies', girls' and infants
clothing and accessories

Textiles (blankets, sheets, nate-
rials, etc.) and haberdashery
(buttons, sewing yarn, etc.)
Househol d furniture

Donesti ¢ appliances (refrigera-
tors, stoves, etc.)

|

|

|

|

|

|

|

|

| |

| 1362,9 1 190,1 1 135,5 11 599,7 10 473,6] 1 298,0 1 248,2 1 229,1 1 203,0 1 083,9

|

|

|

|

|

|

|
Audi o appliances (radios, hi-fi |

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|
2 232,3 1961,5 1 996,4 19 575,7 18 001,1] 2 046,9 1 971,0 1 988,2 1 962,3 1 830,8
|

|
817, 6| 436, 3 431, 8 423, 4 431,7 386, 6
548,2| 1 064,8 1 063,7 1 072,6 1 099,2 919,1

475,1 421, 6 418,5 4 207,0
1298,4 1 092,1 1 120,7 10 693,4

o w

|
609, 4 524,0 551, 2 5 374,7 4 819, 1| 540,0 529,0 540,1 545, 8 489, 2

|
932, 8| 207,8 202,9 208, 4 207,0 189, 4
964, 2| 217,7 211,9 215, 2 215,9 200,1

|
277,4 244, 4 253, 8 2 410, 3 2 276, 3| 242,9 241, 4 239, 3 243,0 222,7

231,6 204,6 210, 6 2 089, 8
249, 4 210,9 228,6 2 168,7

sets, tape recorders, etc.)
TV sets, video recorders, etc.
O her donestic furnishings
(carpets, «curtain rails,
etc.)
d ass, crockery, cutlery and
ki t chenwar e
Phar naceuti cal s, patents and
ot her nedici nes, bandages
cosnmetics and toiletries
Books, mmgazi nes, newspapers and
stationery
Sport and recreation requisites
(toys, fire-arms, boats, etc.)
Jewel l ery, silverware, watches and
preci ous stones
Hardware (building materials,
wood, ironware, tools, etc.) 889, 6 876, 0 817,7 8 474,9 7 709, 4| 805, 7 803, 7 806, 9 786, 5 740, 0
Al'l ot her nerchandise 1/ 866, 1 827, 4 817,4 8 707,8 7 649,0]| 844,9 843, 9 835, 8 821,2 799, 4

e

|
538, 3 503, 2 489, 4 5 396,5 4 806, 5| 534, 8 524,7 533, 2 512,0 485, 6
|

|

1 662,0 1668,3 1 561,4 17 505,9 16 206,8] 1 668,1 1 658,7 1 697,5 1 642,2 1 568,3
|

375,3 334,9 359,0 3 955,7 3 757, 7| 375, 6 368, 0 370,5 366, 6 359,9
|

676, 8 619, 6 646, 6 6 419, 3 6 168, 5| 657, 7 630, 4 649, 3 631, 5 630, 4

|
211,1 208, 3 186,5 1 993,6 1 921, 6| 213,3 211,8 200, 9 207, 6 187, 8
1/ Include cigarettes and manufactured tobacco

Retail trade sales, November 2003
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Table 2 - Retail trade sales according to type of merchandise
2.2 - At constant 1995 prices (R mllion)

| Act ual val ues | Seasonal | y adj usted val ues
Type of merchandi se R e e R
| | | | | | | | |
| Nov. | Cct. | Nov | Jan. - Nov. |  Nov | Oct. | Sep. | Aug. | Nov
| | T R RSt | | | |
| 2003 | 2003 | 2002 | 2003 | 2002 | 2003 | 2003 | 2003 | 2003 | 2002
|

Total RSA 13 909,0 12 800,4 12 703,0 132 531,7 126 191,5|13 231,6 12 957,5 13 024,8 12 728,9 12 088, 8
Peri shabl e and processed

food products

I nedi bl e groceries (detergents
pol i shes, etc.)
Al cohol i c and non-al coholic

|

3 311,8 3 232,0 3 181,5 35 247,4 34 078,1] 3 329,0 3 308,4 3 383,0 3 290,1 3 198,3
|

663, 2 648, 6 623, 1 6 855, 2 6 420, 6| 658, 0 653, 3 651, 8 626, 7 618, 0

|
478, 8 457, 8 494, 0 4 973,1 5 076, 4| 473, 4 465, 8 469, 6 463, 2 488, 1

bever ages
Footwear for men, |adies and
children 793,1 713,6 570,1 6 715,1 5 664,0]| 753, 3 719,5 700, 1 716, 8 541, 2

Men's and boys' clothing and
accessories

Ladies', girls' and infants
clothing and accessories

Textiles (blankets, sheets, nmate-
rials, etc.) and haberdashery
(buttons, sewing yarn, etc.)
Househol d furniture

Donesti ¢ appliances (refrigera-
tors, stoves, etc.)

|

|

|

|

|

|

|

|

| |

| 1376,6 1 191,3 1 145,8 11 784,8 10 842,1] 1 312,0 1 255,9 1 261,4 1 213,4 1 096,3

|

|

|

|

|

|

|
Audi o appliances (radios, hi-fi |

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|
1 924,4 1 653,9 1 734,5 16 674,7 16 351,6] 1 760,4 1 663,3 1 669,9 1 649,9 1 587,3
|

|
332,8 294,6 294, 3 2 961,9 2 791, 8| 305, 4 302, 6 296, 5 306, 5 271, 7
867, 9 730,0 782,1 7 252,7 6 882, 2| 712, 4 711, 3 718, 2 735,1 642, 2

|
443,8 381,7 403, 5 3 918, 3 3 648, 4| 393, 3 384,1 393, 7 396, 1 358,0

|
208, 3 184, 0 176, 6 1 832,5 1 687, 8| 187, 4 183, 3 188, 5 184, 0 159, 2
236,1 199,7 201, 8 2 003, 2 1 803, 8| 206, 9 201,5 204, 8 202, 7 177, 3

|
219,1 192, 3 200, 6 1 903,9 1 858, 7| 191,7 190, 2 189, 0 193,3 175, 9

sets, tape recorders, etc.)
TV sets, video recorders, etc.
O her donestic furnishings
(carpets, «curtain rails,
etc.)
d ass, crockery, cutlery and
ki t chenwar e
Phar naceuti cal s, patents and
ot her nedici nes, bandages
cosnmetics and toiletries
Books, mmgazi nes, newspapers and
stationery
Sport and recreation requisites
(toys, fire-arms, boats, etc.)
Jewel l ery, silverware, watches and
preci ous stones
Hardware (building materials,
wood, ironware, tools, etc.) 540, 0 530, 5 502,8 5 162,7 4 893, 6| 488, 9 488, 0 487, 5 475, 8 455, 0
Al'l ot her nerchandise 1/ 424, 2 399, 6 410,4 4 229,9 3 893, 6| 407, 6 409, 0 398, 4 395,4 395,7

|
420, 2 390, 7 380, 6 4 149, 3 3 781, 8| 415, 3 405, 4 412,5 392, 7 375,8
|

|

766, 0 768, 9 766, 4 8 130, 0 8 157, 7| 753,9 758, 2 780, 4 757,0 753, 8
|

191, 4 170, 9 192, 5 2 045,1 2 054, 6| 189, 6 187, 3 189, 3 188, 4 190, 6
|

586, 5 536, 9 528, 7 5 488, 2 5 097, 3| 570, 4 545, 6 562, 3 543, 8 515, 6

|
124, 8 123, 3 113,8 1 203,8 1 207,7| 125,1 124,1 118, 8 123, 3 113,8
1/ Include cigarettes and manufactured tobacco
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Table 3 - Retai

trade sal es at

current prices according to province (R mllion)

Total RSA
West ern Cape
Eastern Cape
Nor t her n Cape
Free State
KwaZul u- Nat al
North West
Gaut eng

Mpural anga

| Act ual val ues

| | |
| Nov. | Cct. | Nov | Jan. - Nov
| | T e
| 2003 | 2003 | 2002 | 2003 | 2002
_________________________________________ | = m o e oo
|21 198,9 19 752,6 19 231,9 205 092,7 185 412,5
| 4 003,2 3 710,8 3 644,2 38 625,7 35 445,1
| 1 831,5 1640,4 1 587,3 17 208,5 15 437,6
| 561, 2 521,1 521,1 5 687, 7 4 965, 2
| 1 038,9 986, 1 931,1 10 133,3 8 724,0
| 3 489,1 3 310,7 3 143,0 34 047,7 30 938,1
| 1 167,8 1 099,0 1 004,0 10 993,5 9 387,8
| 7 222,4 6 739,5 6 650,9 70 277,6 64 266,0
| 1 070,0 994, 7 990,6 10 229,4 9 193,38
| 814,7 750, 3 759, 7 7 889, 4 7 054,38

Nort hern Province

Table 4 - Cash sal es

21 198,9 19 752,6 19 231,9 205 092,7 185 412,5|20 349,2 19 998,7 20 113,1 19 629,3 18 463, 8

Total RSA

Cash sal es (including instal nent

sal e transacti on
financial instit

Instal nent sale t
(hire purchase
busi ness)

s financed by
utions)

ransacti ons

financed by own

O her credit sales

Retail trade sales, November 2003

i nstal ment sal e transactions and other credit sales at current prices (R million)

| Act ual val ues

|

Sep. | Aug.
|
|

|

|

|
16 296,6 15 309,6 14 709,6 160 822,4 144 264,9|15 981,5 15 656,2 15 638,5 15 186,9 14 438, 2

|
2 049,9 1 780,0 1 912,7 17 705,2 16 150,3] 1 762,1 1 781,0 1 818,5 1 872,0 1 642,2

|
2 852,3 2663,0 2 609,5 26 565,2 24 997,3] 2 620,6 2 567,9 2 583,4 2 538,4 2 397,2

P6242.1
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Statistics South Africa (Stats SA) conducts a monthly survey of the retail trade industry
covering private retail trade enterprises.

The statistical release contains information regarding -

» actual and seasonaly adjusted values of retail trade sales (including value added tax
(VAT)) according to type of business at current prices as well as at constant 1995 prices,

e actual and seasonaly adjusted values of retail trade sales (including VAT) according to
type of merchandise at current prices aswell as at constant 1995 prices,

e actual values of retail trade sales (including VAT) at current prices according to
province; and

» actual and seasonally adjusted values of cash sales, instalment sale transactions and other
credit sales (including VAT) at current prices.

The survey of retail trade sales covers a sample of retail trade enterprises. The survey collects
information on the total sales of all retail trade branches from each enterprise in the sample.
This survey includes -

*  butchers;

* generd deders;

*  bottle stores;

» dedersin clothing, footwear and textiles;

e dedersin furniture and household requisites;
*  bookstores and stationers;

o jewdlers;

» chemists; and

e dedersin miscellaneous goods.

The 1993 edition of the Standard Industrial Classification of all Economic Activities (S C),
Fifth edition, Report No. 09-90-02, was used to classify the statistical unitsin the survey. The
SIC is based on the 1990 International Standard Industrial Classification of all Economic
Activities (ISIC) with suitable adaptations for local conditions. Statistics in table 1 of this
publication are presented at SIC subgroup level (5 digit level). Each statistical unit is
classified to the type of business which reflects the predominant activity of the enterprise.

The statistical unit for this survey is an enterprise. An enterpriseis alega entity consisting of
one or more branches, including the head office, but excluding holding or subsidiary
companies. Data are only collected for those branches of the enterprise that are predominately
engaged in theretail trade industry.

All statistical units are stratified by type of business according to SIC and measure of size,
where measure of size is the turnover of the enterprise. All large enterprises (size category
one cases) are completely enumerated. For medium size enterprises (size category two) and
small enterprises (size category three), samples are drawn by systematically selecting
enterprises with equal probability. The results of the sample survey are raised to represent
total retail trade salesin South Africa

The survey is collected by mail each month from a sample of approximately 1 600 retail trade
enterprises. Questionnaires have to be returned to Stats SA within 10 days after the end of
the month concerned. Fax and telephone reminders are used to follow up non-respondents.
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Seasonally adjusted estimates of retail trade sales are generated each month, using the X-11
Seasonal Adjustment Program developed by US Bureau of the Census Economic Research
and Analyses Division, 1968.

Seasonal adjustment is ameans of removing the estimated effects of normal seasonal variation
from the series so that the effects of other influences on the series can be more clearly
recognised. Seasonal adjustment does not aim to remove irregular or non-seasonal influences
which may be present in any particular month. Influences that are volatile or unsystematic can
still make it difficult to interpret the movement of the series even after adjustment for seasonal
variations. Therefore, the month-to-month movements of seasonally adjusted estimates may
not be reliable indicators of trend behaviour.

The trend cycle is a long-term pattern or movement of a time series. The X-11 Seasonal
Adjustment Program is used for smoothing seasonally adjusted data.

Data presented in this publication are based on information obtained from a sample of
enterprises and are, therefore, subject to sampling variability; that is, they may differ from the
figures that would have been produced if the data had been obtained from all retail trade
enterprises in South Africa.

Inaccuracies may occur because of imperfections in reporting by enterprises and errors made
in collection and processing of the data. Inaccuracies of this kind are referred to as non-
sampling error. Every effort is made to reduce non-sampling error to a minimum by careful
designing of the questionnaire, pilot studies, editing of data and efficient operating
procedures.

The value of retail trade sales at constant prices measures the retail trade sales in terms of
ruling prices in a specific base year. The current base year for retail trade sales is 1995 =
100.

Users may also wish to refer to the following publications which are available from Stats
SA:

» Bulletin of Satistics.
*  SA Satistics.

Stats SA Statistics South Africa
VAT V alue added tax
* Revised figures

When figures have been rounded-off discrepancies may occur between sums of the
component items and totals.

Stats SA's pre-release policy may be inspected at its Website, www.statssa.gov.za
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A branch is defined as the smallest economic unit which operates as a separate entity for
which comprehensive financial records are kept.

An enterprise is a legal entity consisting of one or more branches including the head office,
but excluding holding or subsidiary companies.

Instalment sales are credit sales on conditions which provides for the repayment of the
principal, together with the interest, by regular instalments.

Real retail trade sales figures represent the estimated total sales of merchandise in the retail
trade sector, measured at constant prices (i.e. at the price ruling in a specific base year).

Reference month for the survey refers to one calendar month.

Retail trade is the resale (sale without transformation) of new and used goods and products to
the genera public for household use.

A retailer is an enterprise deriving more than 50% of its turnover from sales of goods to the
genera public for household use.



13
P6242.1

General information

Stats SA publishes approximately 300 different releases each year. It is not economically viable to produce them
in more than one of South Africa's eleven official languages. Since the releases are used extensively, not only
locally but also by international economic and social-scientific communities, Stats SA releases are published in
English only.

Stats SA has copyright on this publication. Users may apply the information as they wish, provided that they
acknowledge Stats SA as the source of the basic data wherever they process, apply, utilise, publish or distribute
the data; and also that they specify that the relevant application and analysis (where applicable) result from their
own processing of the data.

Stats SA products
A complete set of Stats SA publicationsis available at the Stats SA Library and the following libraries:

National Library of South Africa, Pretoria Division
National Library of South Africa, Cape Town Division
Natal Society Library, Pietermaritzburg

Library of Parliament, Cape Town

Bloemfontein Public Library

Johannesburg Public Library

Eastern Cape Library Services, King William’'s Town
Central Regional Library, Polokwane

Central Reference Library, Nelspruit

Central Reference Collection, Kimberley

Central Reference Library, Mmabatho

Stats SA also provides a subscription service.
Electronic services

A large range of data are available via on-line services, diskette, CD and computer printouts. For more details
about our electronic data services, contact (012) 310 8600/8390/8351/4892/8496/8095.

Y ou can visit us on the Internet at: www.statssa.gov.za

Enquiries
Telephone number: (012) 310 8600/8390/8351/4892/8496/8095 (user information services)
(012) 310 8404 (technical enquiries)
(012) 310 8161 (orders)
(012) 310 8490 (library)
Fax number: (012) 310 8309 (technical enquiries)
E-mail address: elisel @statssa.gov.za
henriettef @statssa.gov.za
Postal address: Private Bag X44, Pretoria, 0001
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