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Key figuresas at the end of May 2000

Actual o o
estimates % change % change
May % change between between
between
2000 March 1999to | January 1999to
May 1999 and
May 1999 May 1999
May 2000
and and
March 2000to | January 2000to
May 2000 May 2000
Retal trade seles 13904,1 7,7 +86 +88
at current prices
(R million)
Retail trade sales
at constant 1995
prices (R 10 629,7 +2,0 +3,6 +4,1
million)
mnally adjusted % change between % change
edimates
May April 2000 between
2000 and December 1999 to
May 2000 February 2000
and
March 2000 to
May 2000
Retail trade sales at 14249 1 .08 +14
current prices ' ' '
(R million)
Retall trade sales at
constant 1995 prices 109194 13 03
(R million)




Key findingsasat theend of May 2000
Seasonally adjusted real retail trade sales decrease

Seasonally adjusted real retail trade sales (at constant 1995 prices) for thethree monthsup to May
2000 reflected a decrease of 0,3% compared with the previousthree months. However, real retail
trade salesfor the three months up to May 2000 increased by 3,6% compared with the
corresponding period of 1999.

Twelve of the nineteen merchandise categories reflected decreases in seasonally adjusted real retail
trade sales (at constant 1995 prices) for the three months up to May 2000 compared with the previous
three months. The largest percentage decrease was reported for textiles (-6,5%), followed by the
category ‘al other merchandise (-5,7%) and TV sets, video recorders etc. (-5,2%). However,
perishable and processed food products, which contributed 28,6% to total real retail trade sales of the
three months up to May 2000, reflected an increase of 0,2% in seasonally adjusted red retail trade
sdes for the above-mentioned period.

Cash sdles comprised 74,3% of totd sales for May 2000. Thisis 0,4 of apercentage point lower than
the 74,7% for May 1999. Hire purchases, as a percentage of total sales, increased by 1,1 percentage
points, while other credit sales, as a percentage of total sales, decreased by 0,6 of a percentage point
during this period.

Notes

Forthcoming issues Issue Expected release date
June 2000 6 September 2000

Purpose of thesurvey The Retail Trade Sales Survey isamonthly survey covering asample

of private enterprises (firms) operating in theretail tradeindustry in
South Africa. The survey collects information on the total saes of al
retail trade establishments (branches) from each enterprisein the
sample. The results of the survey are used to compile estimates of the
Gross Domestic Product (GDP) and its components, which are used
to develop and monitor government policy. These statistics are also
used by the private sector in the anaysis of comparative business and
industry performance.

Re-engineered retail

After many consultations with and inputs received from users, Stats
tradesales survey

SA hasredesigned the retall trade sales survey questionnaire. The
survey is conducted on an enterprise basis and previoudy enterprises
were requested to submit their total sales, distributed according to
type of merchandise and according to selected area. The information
in the former table 4 therefore represented imputations based on the
assumption that the merchandise distribution of an enterprise’ ssales
was the same for each selected areain which it traded. Unfortunately
respondents had many problemsin furnishing Stats SA with selected
areainformation. Stats SA conducted severa observationa studies
where respondents were watched while completing questionnairesin
order to determine problems experienced by them. Consultations with
many users regarding their needs and problems experienced by
respondents revealed that users do not need areainformation.

ThArfAara Ctate CA nA lAananr Anll Aante varaill tradaA cal An i nfArmaAtiAn



New sample

according to selected area, but only according to province and the
first results were published on 1 March 2000 in stetistical release
P6242.1 - Retail trade sales, January 2000. Retail trade sales
information by provinceis published in table 3 of this satistical
release.

According to internationa best practices and in order to train the
respondents in using the new questionnaire, vaidate the information
received and avoid abreak in the time series published in this
datistical release, Stats SA decided to introduce the new
guestionnaire asthefirst step in the re-engineering process. Stats SA
will in due course, as the second step, introduce the new sample.

Currently Stats SA is busy re-engineering the register of businesses
which serves as the sampling frame, in collaboration with the South
African Revenue Service and the Departments of Trade and Industry
and Labour. The process will take sometime, sincethere are
hundreds of thousands of businesses, many of them in any period
changing ownership, closing, or being registered.



TABLE 1 - RETAIL TRADE SALES ACCCRDI NG TO TYPE OF BUSI NESS
1.1 - AT CURRENT PRICES (R M LLION)

| ACTUAL VALUES | SEASONALLY ADJUSTED VALUES
TYPE OF BUSI NESS e = o e e e e
| | | | | | | |
| MAY | APRIL | MAY | JAN - MAY | MAY | APRIL | MRCH| FEB. | MY
| | I e | | | |
| 2000 | 2000 | 1999 | 2000 | 1999 | 2000 | 2000 | 2000 | 2000 | 1999
______________________________ |_________________________________________________ e e e e e e e e e eememmemme e emmm e e ...
TOTAL RSA 13 904,1 13 911,4*12 912,4 66 563,4 61 153,3 |14 249,1 14 364,3 14 212,7 14 329,0 13 232, 6
BUTCHERS 587,6  604,4 4952 2 923,8 2 578,5 628,3  612,3  602,4  594,9  528,0

GENERAL DEALERS 1/

BOTTLE STORES

DEALERS | N CLOTH NG, FOOTVEAR
AND TEXTI LES

DEALERS | N FURNI TURE AND
HOUSEHOLD REQUI SI TES
BOOKSTORES AND STATI ONERS

JEVELLERS

6 459,7 6 449,3 5 873,2 32 072, 7 29 637,8
444, 4 474, 3 475, 9 2 150,7 2221,1

6 860,6 6 766,5 6 627,3 6 812,8 6 237,8
467, 9 463, 0 450, 7 449,1 501, 5
3 240,4 3 332,5* 3 110,0 14 223,2 12 675,4 3 009,0 3 339,5 3133,1 3 107,2 2 896,4
1436,1 1 404,7 1620,1 1 534,5 1 365,1
230,1 213,0 228, 2 223,0 247,9
112,2 116, 3 117,9 111,6 119, 6

1362,0 1 314,8 1 302,4 6 329, 4 5 810,1
214,1 192,3 229,5 1 224,7 1
88,5 105, 6 94,9 486, 6 512, 4
CHEM STS 722,9 650, 5 616, 3 3 362,6 2 690, 4 683, 5 696, 8 694, 7 589, 9
DEALERS | N M SCELLANEOUS GOCDS] 784, 4 787,5 715,1 3 789,8 3 587,5 834, 4 815, 6 820,0 773,2 757, 7

ACTUAL VALUES | SEASONALLY ADJUSTED VALUES
TYPE CF BUSI NESS | = e e e e e e
| | | | | | | |
| MAY | APRIL | MAY | JAN. - MAY | MAY | APRIL | MRCH| FEB. | MY
| | I et | | |
| 2000 | 2000 | 1999 | 2000 | 1999 | 2000 | 2000 | 2000 | 2000 | 1999
TOTAL RSA 10 629,7 10 677,3*10 391,0 51 194,7 49 175,0 |10 919,4 11 067,2 10 962,7 11 089,0 10 672,5
BUTCHERS 455,4  471,5  416,0 2 275,7 2 159,0 488,3  478,3  475,1  471,1  444,7

GENERAL DEALERS 1/

BOTTLE STORES

DEALERS IN CLOTHING FOOTWEAR
AND TEXTI LES

DEALERS | N FURNI TURE AND
HOUSEHOLD REQUI SI TES

4 644,1 4 654,0 4 507,9 23 384,0 22 885,3
296, 4 317,2 338, 8 1 453,4 1611,7

4 945,5 4 903,1 4 833,6 5 031,4 4 799,7
316, 9 315, 2 307,1 305, 3 362,3

N

2 830,5 2 905,5* 2 778,5 12 462,3 11 297,2 2 610,9 9038,5 2 773,3 2 742,9 2 572,6

11650 1 125,7 1 119,3 5 432,7 4 993, 4 1227,4 1203,4 1395,2 1321,1 1172,0

BOOKSTCORES AND STATI ONERS 137,5 123,9 159, 1 797,1 821, 3 149, 8 140,7 146, 1 144, 0 174,2
JEVELLERS 72,4 87,3 83,3 401,7 450, 3 90, 9 95,2 97,6 92,1 103,7
CHEM STS 445, 7 401,1 416, 5 2 118,1 2 054,8 433, 2 413,7 445,5 447,9 405,1
DEALERS | N M SCELLANEQUS GOODS| 582, 7 591,0 571,7 2 869,6 2 902,0 621,1 613,9 625, 2 589, 5 606, 7

1/ General dealers include grocers and other dealers in foodstuffs and general department stores
*  Revised.



TABLE 2 - RETAIL TRADE SALES ACCCRDI NG TO TYPE OF MERCHANDI SE
2.1 - AT CURRENT PRICES (R M LLION)

| ACTUAL VALUES | SEASONALLY ADJUSTED VALUES
TYPE OF MERCHANDI SE e = o e e e e

| | | | | | | |

| MAY | APRIL| MAY | JAN - MAY | NAY | APRIL | MRCH| FEB. | MY

| | | R TSR EP LRt | | | | |

| 2000 | 2000 | 1999 | 2000 | 1999 | 2000 | 2000 | 2000 | 2000 | 1999

|

TOTAL RSA

PERI SHABLE AND PROCESSED
FOOD PRODUCTS

| NEDI BLE GROCERI ES ( DETERGENTS,
POLI SHES, ETC.)

ALCOHCOLI C AND NON- ALCOHOLI C

13 904,1 13 911,4 12 912,4 66 563,4 61 153,3|14 249,1 14 364,3 14 212,7 14 329,0 13 232, 6
|

4 136,1 4 116,6 3 706,8 20 282,4 18 756,3| 4 344,0 4 270,4 4 140,3 4 182,7 3 893,1
|

829, 4 850, 1 785,3 4 167,1 3 987, 6| 867, 7 864, 9 857,5 862, 5 820, 1

|
683, 1 713,6 686,8 3 344,8 3 290,9| 724, 4 716, 0 691, 6 693, 4 728, 7

BEVERAGES
FOOTWEAR FCR MEN, LADI ES AND |

CH LDREN 552,9 567, 8 560,8 2 530,5 2 373,2| 553,0 584, 5 566, 1 564, 8 562, 8
MEN S AND BOYS' CLOTH NG AND |

ACCESSCRI ES 883, 2 946, 4 831,0 4 050,1 3 524, 6| 849, 6 937, 4 898, 7 888, 0 801, 3

|

|

|

|

|

|

|

|

|

|

LADIES, GIRLS AND | NFANTS |

CLOTH NG AND ACCESSCRI ES |

TEXTI LES (BLANKETS, SHEETS, MATE-|

RIALS, ETC.) AND HABERDASHERY |
(BUTTONS, SEW NG YARN, ETC.) | 3098 304,1 3365 1 437,9

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

[N
[N

|
3951 6 390,6 5 681,0]
|

|
426, 1| 297, 8 309, 8 315, 2 333,7 323, 8
057, 4| 762, 4 789, 4 889, 1 850, 9 711, 7

[N
N
o]
©
©
[N

539, 8

[N
[N

366, 5

[N

544,7 396,9 1 353,3 283, 4

w =

HOUSEHOLD FURNI TURE 721, 4 725,7 677, 2 3 490, 3

DOMESTI C APPLI ANCES ( REFRI GERA-
TCRS, STOVES, ETC)

AUDI O APPLI ANCES (RADI CS, HI-FI

[N

|
361, 2 343, 8 339,1 1 684,7 518, 3| 368, 7 359,0 405, 7 393, 2 345, 2

|
153,9 147,0 162, 0 737, 2 713, 9| 163, 3 163,0 176, 4 180, 2 171, 5

SETS, TAPE RECCRDERS, ETC.)
TV SETS, VIDEO RECORDERS, ETC. 164, 6 144,7 155, 7 728, 7 678, 3| 165,7 157, 7 171,1 186, 7 156, 8
OTHER DQVESTI C FURNI SHI NGS |

(CARPETS, MATTRESSES, PILLOWS, |

ETC.) 175, 3 168, 6 167, 7 817, 6 743, 6| 180, 5 182,5 208, 9 191, 2 172,1
GLASS, CROCKERY, CUTLERY AND |

KI TCHENWARE 339, 2 321,4 299,7 16324 1 452, 5| 356, 4 348, 2 352,6 363,7 314, 8

PHARMACEUTI CALS, PATENTS AND
OTHER MEDI CI NES, BANDAGES AND
COSMETI CS AND TOI LETRI ES

BOCKS, MAGAZI NES, NEWSPAPERS AND
STATI ONERY

SPCRT AND RECREATI ON REQUI SI TES
(TOYS, FIRE-ARMS, BQATS, ETC.)

JEVELLERY, SILVERWARE, WATCHES AN
PRECI QUS STONES

HARDWARE (BUI LDI NG MATERI ALS, |
WOOD, | RONWARE, TOOLS, ETC.) 503, 3 442,8 456, 3 202, 3| 513, 2 485, 8 502, 4 495,7 464, 8

ALL OTHER MERCHANDI SE 1/ 543,1 524,5 473,7 365, 9| 579, 2 558, 6 574,1 606, 8 504, 2

[N
[N

|
1199,4 032,3 5 670,7 5 094, 8|

[N

167, 9

[N
[

195,2

[N

182,0 165,0 1 216,7 031,0

|
287,0 268, 7 265, 4 15715 422, 1| 313,5 296, 1 294,3 290, 2 290, 6

[

|
419,8 451, 0 433, 1 2 148,5 082, 6| 459, 1 482, 3 488, 9 483, 0 473, 8

N

|
151,5 166, 9 148, 0 800, 3 781, 9| 184,5 183,5 194,8 179,9 179, 7

- —_9__ _

1/ Include cigarettes and manufactured tobacco
* Revised.



TABLE 2 - RETAIL TRADE SALES ACCORDI NG TO TYPE OF MERCHANDI SE
2.2 - AT CONSTANT 1995 PRI CES (R MLLION

TOTAL RSA

PERI SHABLE AND PROCESSED

FOOD PRODUCTS

| NEDI BLE GROCERI ES ( DETERGENTS
PQLI SHES, ETC.)

ALCOHOLI C AND NON- ALCOHOLI C
BEVERAGES

FOOTVEAR FOR MEN, LADI ES AND
CH LDREN

MEN S AND BOYS' CLOTH NG AND
ACCESSCRI ES

LADIES , GIRLS AND | NFANTS'
CLOTH NG AND ACCESSCRI ES

TEXTI LES ( BLANKETS, SHEETS, MATE-
RIALS, ETC.) AND HABERDASHERY
(BUTTONS, SEW NG YARN, ETC.)
HOUSEHOLD FURNI TURE

DOMVESTI C APPLI ANCES ( REFRI GERA-
TORS, STOVES, ETC.)

AUDI O APPLI ANCES (RADI CS, HI-FI
SETS, TAPE RECCRDERS, ETC.)

TV SETS, VI DEO RECORDERS, ETC
OTHER DOMESTI C FURNI SHI NGS
(CARPETS, MATTRESSES, PILLOWS
ETC.)

GLASS, CROCKERY, CUTLERY AND

KI TCHENWARE

PHARMACEUTI CALS, PATENTS AND
OTHER MEDI CI NES, BANDAGES AND
COSMETI CS AND TOI LETRI ES
BOOKS, MAGAZI NES, NEWBPAPERS AND
STATI ONERY

SPCRT AND RECREATI ON REQUI SI TES
(TOYS, FIRE-ARMB, BOATS, ETC.)
JEVELLERY, S| LVERWARE, WATCHES AN
PRECI OUS STCNES

HARDWARE ( BUI LDI NG MATERI ALS
WOOD, | RONWARE, TOOLS, ETC.)
ALL OTHER MERCHANDI SE 1/

-9 __ _

MAY I APRI L I MAY |
2000 I 2000 I 1999 | 2
10 629,7 10 677,3 10 391,0 51 104,7 49 175, C
2 967,8 2 975,7 2 902,4 14
561,2  577,1  560,9 2
465,0  487,2  492,2 2
459,2  473,5  503,9 2
832,2 881,8 7863 3
1337,3 1382,6 12722 5
240,1  235,7  267,2 1
592,8  597,3  549,7 2
320,2  304,8 3069 1
150,1  143,4 149, 8
164,8 1450  147,8
150,8  145,1 149, 7
289,4  274,6  259,7 1
739,0  719,5  690,3 3
183,3  172,1 181,383 1
368,3 3956  378,9 1
126,2  140,7 130, 7
364,8  322,4  358,0 1
317,1  303,3  303,2 1

JAN -

000 | 1
194,7 49
809,8 14
847,9 2
307,6 2
113,9 2
811,7 3
747,7 5
119,6 1
882,9 2
4950 1
717,5
728, 1
706, 6
398,7 1
570,3 3
016,7 1
893,9 1
672, 8
730,6 1
623,5 1

|
MAY | MAY |
| |
999 | 2000 |
|
175, 0 10 919, 4
|
684,9] 3 129,8
|
891,2| 589,6
|
411,4]  498,0
|
143,4]  459,8
|
353,8 802,7
|
167,1] 1 238,5
|
|
114,4]  231,1
495,3]  624,9
|
378,5| 3251
|
658,4| 160, 1
642,2| 166, 4
|
|
662,9] 154,9
|
261,9] 304,8
|
|
473,5|  748,2
|
017,3]  205,3
|
833,9|  405,4
|
693,4| 152,6
|
752,5| 371,8
539,1|  340,2

11

3

[N

067, 2
104,5
589, 5
494, 7
488, 4
867,5
386, 3
241,0
648, 8
317,1
159, 1
158, 4
156, 9

297, 8

747,0
195, 3
426, 5
153, 2

352,7
326,1

10

3

[N

962, 7
036, 6
585, 6
478, 9
474,3
848, 8
255,1
245,5
736,5
358, 7
172,6
171,6
179, 9

302, 4

738, 2
188, 4
432, 2
161,1

370, 2
342,1

11 089,0
3 124,0
587, 8
479,1
476, 5
834, 0

1 216,0
262, 5
706, 6
348, 0
175,7
185, 4
165, 8

312, 6

781, 4
185, 6
428, 1
150, 8

367, 9
368, 4

10

3

[N

672, 5
058, 9
588, 5
527,3
506, 1
760, 3
180, 6
257, 6
575, 8
310,7
159, 3
149, 3
153, 2

273,5

699, 7
203,5
417,1
157, 5

364, 5
324,5

1/ Include cigarettes and manufactured tobacco

* Revi sed.

TABLE 3 - RETAIL TRADE SALES AT CURRENT PRI CES ACCORDI NG TO PROVI NCE (R M LLIQN)

PROVI NCE

TOTAL RSA
WESTERN CAPE
EASTERN CAPE
NORTHERN CAPE
FREE STATE
KWAZULU- NATAL
NORTH WEST
GAUTENG
MPUVALANGA
NORTHERN PROVI NCE

|13 904, 1
| 2 665,3

1 129,3
396, 5
705, 8

13 911,4 12 912,4
2 650,0 2 430,1

1182,9 1 058,5
421,5 365, 7
716,0 664, 3

2 215,0 2 011,7
683, 4 656, 1

4 868,3 4 629,1
690, 9 654, 4
483, 3 442, 5



TABLE 4 -

CASH SALES, | NSTALMENT SALE TRANSACTI ONS AND OTHER CREDI T SALES AT CURRENT PRI CES (R M LLION)

TYPE OF SALES

TOTAL RSA

CASH SALES (I NCLUDI NG | NSTALMENT
SALE TRANSACTI ONS FI NANCED BY
FI NANCI AL | NSTI TUTI ONS)

I NSTALMENT SALE TRANSACTI ONS
(H RE PURCHASE, FI NANCED BY OM

BUSI NESS)

OTHER CREDI T SALES

| | | | | | | | |
| | | | | | | | |
| MAY | APRIL | MAY | JAN. - MAY | NAY | APRIL| MRCH| FEB | MY
| | | | | | | | |
| I I I | I I I I

|13 904,1 13 911,4 12 912,4 66 563,4 61 153,3|14 249,1 14 364,3 14 212,7 14 329,0 13 232,6
|

|

10 334,9 10 494,0 9 651,2 50 054,4 46 191,9|10 590,4 10 855,0 10 458,3 10 511,6 9 902, 3
|
|

|
1168,4 1 050,1 948,6 5 338,7 4 261,5] 1 284,4 1 172,9 1 348,4 1 357,83 1 035,2

|
2 400,9 2 367,3 2 312,6 11 170,3 10 699,9| 2 443,8 2 374,5 2 419,0 2 459,1 2 353,1



Explanatory notes

Introduction 1

Scopeof thesurvey 3

Clasdsfication 4

Statistics South Africa (Stats SA) conducts a monthly sample survey
of the retail trade industry covering private retail trade enterprises
(firms).

The statistical release contains information regarding -

e actua and seasonally adjusted values of retail trade sales
according to type of business at current pricesas well asat
congtant 1995 prices;

»  actua and seasonally adjusted values of retail trade sales
according to type of merchandise at current pricesaswell as
at constant 1995 prices;

» actua vaues of retail trade saes at current prices according
to province; and

» actua and seasonally adjusted values of cash sades, instalment
sdetransactions and other credit sales at current prices.

Thesurvey of retail trade sdes covers a sample of retail trade
enterprises. The survey collectsinformation on the tota sales of all
retail trade establishments (branches) from each enterprisein the
sample. Thissurvey includes -

* butchers,

e generd deders;

* bottle stores;

» dedlersin clothing, footwear and textiles;

e dedlersin furniture and household requisites;

»  bookstores and stetioners;

* jewdlers;

» chemigs, and

» dealersin miscelaneous goods.
The 1993 edition of the Standard Industrid Classification of all
Economic Activities (SIC), Fifth edition, Report No. 09-90-02, was
used to classify the gtatistical unitsin the survey. The SIC isbased on
the 1990 International Standard Industrial Classification of all
Economic Activities (ISIC) with suitable adaptations for loca
conditions. Statisticsin table 1 of this publication are presented at SIC
subgroup level (5 digit level). Each statistical unit is classified to the

type of business which reflects the predominant activity of the
enterprise.



Statistical unit

Survey
methodology and
design

Seasonal
adjustment

Trend

Reliability of
estimates

10

11

12

The statistica unit for this survey isan enterprise. An enterpriseisa
lega entity consisting of one or more establishments, including the
head office, but excluding holding or subsidiary companies. Dataare
only collected for those establishments of the enterprise that are
predominately engaged in theretail trade industry.

All gatigtical units are stratified by type of business according to SIC
and measure of size, where measure of sizeisthe turnover of the
enterprise. All large enterprises (size category one cases) are
completely enumerated. For medium size enterprises (size category
two) and small enterprises (size category three), samples are drawn by
systematical ly selecting enterprises with equa probability. Theresults
of the sample survey are raised to represent total retail trade salesin
South Africa.

Thesurvey is collected by mail each month from a sample of
approximately 1 600 retail trade enterprises. Questionnaires haveto be
returned to Stats SA within 10 days after the end of the month
concerned. Fax and telephone reminders are used to follow up non-
respondents.

Seasonally adjusted estimates of retail trade sdes are generated each
month, using the X-11 Seasonal Adjustment Program developed by US
Bureau of the Census Economic Research and Anayses Division,

1968.

Seasonal adjustment is a means of removing the estimated effects of
normal seasonal variation from the series so that the effects of other
influences on the series can be more clearly recognised. Seasona
adjustment does not aim to remove irregular or non-seasond influences
which may be present in any particular month. Influences that are
volatile or unsystematic can still make it difficult to interpret the
movement of the series even after adjustment for seasonal variations.
Therefore, the month-to-month movements of seasonally adjusted
estimates may not be reliable indicators of trend behaviour.

Thetrend isalong-term pattern or movement of atime series. The X-
11 Seasona Adjustment Program is used for smoothing seasondly
adjusted data.

Data presented in this publication are based on information obtained
from asample of enterprises and are, therefore, subject to sampling
variability; that is, they may differ from the figures that would have
been produced if the data had been obtained from al retail trade
enterprises in South Africa

Inaccuracies may occur because of imperfectionsin reporting by
enterprises and errors made in collection and processing of the data.
Inaccuracies of thiskind are referred to as non-sampling error. Every

AfArvt ic mmAadA A radiiaAa nAan camnlinA Arear +A A minirmiom ko aaeAfol
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Pre-release policy

13

14

15

16

17

18

designing of the questionnaire, pilot studies, editing of dataand
efficient operating procedures.

The value of retail trade sales at constant prices measures the retail
trade sales in terms of ruling prices in a specific base year. The current
base year for retail trade salesis 1995 = 100.

Users may aso wish to refer to the following publications which are
available from Stats SA:

» Bulletin of Statistics.

* SA Statistics.

In some cases Stats SA can also make available statistics which are not
published. The statistics can be made available in one or more of the
following ways: computer printouts, CD and diskette. Generally a
chargeis made for providing unpublished statistics.

Stats SA Statistics South Africa
.. Figures not available

- Nil or not applicable

* Revised figures

When figures have been rounded-off discrepancies may occur between
sums of the component items and totals.

Stats SA has adopted the confidentia pre-release policy in respect of
selected economic indicators and specific government departments. The
policy accords with practice among leading statistical agencies. The
datistical integrity of the data and strict observance of the release time
has been assured by the following procedure:

In respect of this statistica release, an officid representative from the
Office of the President, the Department of Trade and Industry, the
Department of Finance and the South African Reserve Bank will
receive a copy of the release on agtrictly confidential basis two hours
in advance of the public issue.

Stats SA's pre-release policy may be inspected a its Website,
www.statssa.gov.za



Glossary

Enterprise (firm)

Establishment (branch)

Reference month

Retail trade

Retailer

An enterprise (firm) isalegal entity consisting of one or more
establishments (branches) including the head office, but excluding
holding or subsidiary companies.

An establishment (branch) is defined as the smallest economic unit
which operates as a separate entity for which comprehensive financial
records are kept.

Reference month for the survey refersto one calendar month. The
reference month for this survey is May 2000.

Retail tradeisthe resale (sde without transformation) of new and used
goods and products to individuas'the generd public for household
use.

A retailer is an enterprise deriving more than 50% of its turnover from
sades of goods to individua s'the genera public for household use.



For mor e infor mation

Stats SA publishes approximately 300 different releases each year. It is not economicaly

viableto produce them in more than one of South Africa s eleven officia languages. Sincethe
releases are used extensively, not only locally but also by international economic and social-
scientific communities, Stats SA releases are published in English only.

Stats SA has copyright on this publication. Users may apply the information as they wish, provided
that they acknowledge Stats SA as the source of the basic data wherever they process, apply, utilise,
publish or distribute the data; and also that they specify that the relevant application and analysis
(where applicable) result from their own processing of the data.

Stats SA products

A complete set of Stats SA publicationsis available at the Stats SA Library and the following
libraries:

National Library of South Africa, PretoriaDivision
Library of Parliament, Cape Town

National Library of South Africa, Cape Town Division
Bloemfontein Public Library

Natal Society Library, Pietermaritzburg

Johannesburg Public Library

Stats SA aso provides asubscription service.

Electronic services

A large range of data are available via on-line services, diskette, CD and computer printouts. For
more detail s about our dectronic data services, contact (012) 310 8600.

Y ou can visit us on the Internet at:http://www.statssa.gov.za

Inquiries

Telephone number: (012) 310 8095/8390/8351/ (user inquiries)
(012) 310 8404 (technical inquiries)
(012) 310 8161 (publishing)
(012) 310 8490 (Library)

Fax number: (012) 310 8309

E-mail address: elisd @statssa.pwv.gov.za



henriettef @statssa.pwv.gov.za

Postal address: Private bag X44, Pretoria, 0001



