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Key figures for the month ended February 2000

Actual estimates % change % change
between between
% change December 1998to | January 1999 to
between February 1999 February 1999
February | February 1999 and and
2000 and February | December 1999to | January 2000 to
2000 February 2000 February 2000
Retall trade sales at
current prices
(R million) 12 463,5 +9,5 +8,2 +9,2
Retall trade sales at
constant 1995
prices (R million) 9611,1 +4.9 +4,5 +4,8
Seasonally 0 0
adjusted estimates @;&ﬁe @;t\:va:ar;ge
February | January 2000 | September 1999 to
2000 and November 1999
February 2000 and
December 1999 to
February 2000
Retall trade sales at
current prices
(R million) 143353 +1,9 +4,0
Retall trade sales at
constant 1995
prices (R million) +28
11 086,4 +1,0

Key findings for the month ended February 2000




Real retail trade salesincrease

Seasonally adjusted real retail trade sales (at constant 1995 prices) for thethree monthsup to February 2000 reflected an increase
of 2,8% compared with the previousthree months. Furthermore, real retail trade salesfor thethree monthsup to February 2000
increased by 4,5% compared with the corresponding period a year ago.

Sixteen of the nineteen merchandise categories reflected increases in seasonaly adjusted real retail trade sales (at constant 1995
prices) for the three months up to February 2000 compared with the previous three months. The largest percentage real increase was
reported for TV sets, video recorders, etc. (+12,8%), followed by audio appliances (+12,4%) and the category "al other merchandise”
(+10,3%). Perishable and processed food products, which contributed 28,1% to total real retail trade sales of the three months up to
February 2000, reflected areal increase of 0,5% for the above-mentioned period.

Cash sdles comprised 75,0% of totd sales for February 2000. Thisis 0,6 of apercentage point lower than the 75,6% for February
1999. Hire purchases, as a percentage of total sales, increased by 1,5 percentage points, while other credit sales, as a percentage of
tota sales, decreased by 0,9 of a percentage point during this period.

Notes

Forthcoming issues I ssue Expected release date
March 2000 7 June 2000

Purposeof thesurvey The Retall Trade Sales Survey isamonthly survey covering asample of

private enterprises (firms) operating in the retail trade industry in South Africa.
The survey collectsinformation on the totd sales of al retail trade
establishments (branches) from each enterprisein the sample. The results of
the survey are used to compile estimates of the Gross Domestic Product (GDP)
and its components, which are used to develop and monitor government
policy. These statistics are also used by the private sector in the analysis of
comparative business and industry performance.

Re-engineered retail trade

After many consultations with and inputs received from users, Stats SA has
sales survey

redesigned the retail trade sales survey questionnaire. The survey is conducted
on an enterprise basis and previously enterprises were requested to submit
their total sales, distributed according to type of merchandise and according to
selected area. Theinformation in the former table 4 therefore represented
imputations based on the assumption that the merchandise distribution of an
enterprise’ s sales was the same for each selected areain which it traded.
Unfortunately respondents had many problemsin furnishing Stats SA with
selected areainformation. Stats SA conducted several observational studies
where respondents were watched while completing questionnaires in order to
determine problems experienced by them. Consultations with many users
regarding their needs and problems experienced by respondents revealed that
users do not need areainformation. Therefore, Stats SA no longer collects
retail trade sales information according to selected area, but only according to
province. Retail trade saesinformation by provinceis published in table 3 of
this stetistical release.



New sample

According to international best practices and in order to train the respondents
in using the new questionnaire, vadidate the information received and avoid a
break in the time series published in this statistical release, Stats SA decided to
introduce the new questionnaire as the first step in the re-engineering process.
Stats SA will in due course, as the second step, introduce the new sample.

Currently Stats SA is busy re-engineering the register of businesses which
serves as the sampling frame, in collaboration with the South African Revenue
Service and the Departments of Trade and Industry and Labour. The process
will take sometime, since there are hundreds of thousands of businesses, many
of them in any period changing ownership, closing, or being registered.



TABLE 1 - RETAIL TRADE SALES ACCORDI NG TO TYPE OF BUSI NESS
1.1 - AT CURRENT PRICES (R MLLI QN

ACTUAL VALUES | SEASONALLY ADJUSTED VALUES
TYPE OF BUSI NESS e | = e i
| | | | | | | | |
| FEB. | JAN | FEB. | JAN. - FEB | FEB. | JAN | DEC. | NOV. | FEB.
| | | R TR P EPREE R | | | | |
| 2000 | 2000 | 1999 | 2000 | 1999 | 2000 | 2000 | 1999 | 1999 | 1999
_______________________________________________________________________________ |_____________________________________________
TOTAL RSA 12 463,5 12 807,6 11 384,4 25 271,1 23 138,6 |14 335,3 14 070,5 13 800, 6 13 537,4 13 092, 7
BUTCHERS 537,1  580,2  469,8 1 117,3 983, 7 593,2  596,8  590,2  566,5 517,6
GENERAL DEALERS 1/ 6 159,1 6 333,8 5 598,4 12 492,8 11 461,1 | 6 802,5 6 651,7 6 501,8 6 266,2 6 180, 1
BOTTLE STORES 403,2  353,4  431,5 756, 6 792,6 447,0  458,4  458,9 4855  481,2

DEALERS | N CLOTHI NG, FOOTWEAR
AND TEXTI LES

DEALERS | N FURNI TURE AND
HOUSEHOLD REQUI SI TES

BOCOKSTORES AND STATI ONERS

JEVELLERS

1515,5 1 477,2 1 449,1 1 485,7 1 396,6
222,3 234, 4 217, 7 249,9 184,0
110,9 112,9 119, 5 126,9 118, 6
707,5 654, 9 652, 4 654,5 590, 1

[N

177,2 1 103,6 1 082,2 2 280,8 2 037,6
268, 9 296, 4 223, 6 565, 3 485, 9
101,8 103,0 109, 0 204, 8 216,5
CHEM STS 680, 2 624, 9 566, 9 1305,1 1125,8
DEALERS | N M SCELLANEQUS GOCDS| 699, 7 708, 4 689, 5 1 408,1 1 394,83

N

|
|
|
|
436,3 2 704,0 2 213,6 5140,2 4 641,1 | 3 109,6 3 047,5 3 032,4 2 844,0 2 837,7
|
|
|
|
|
I

| ACTUAL VALUES | SEASONALLY ADJUSTED VALUES
TYPE OF BUSI NESS = e e e e e
| | | | | | | | |
| FEB. | JAN. | FEB |  JAN - FEB | FEB. | JAN. | DEC | NOov. | FEB
| | | RS | | | |
| 2000 | 2000 | 1999 | 2000 | 1999 | 2000 | 2000 | 1999 | 1999 | 1999
______________________________ |_________________________________________________ e e e e e e e e e e eeeemmem e emmm e mmmmm———— -
TOTAL RSA 9611,1 9 937,3 9 161,3 19 548,4 18 653,4 |11 086,4 10 977,0 10 940,8 10 663, 6 10 568, 4
BUTCHERS 417,1  451,1  389,8 868, 2 816, 5 470,1  473,8  478,7  467,4  438,2
GENERAL DEALERS 1/ 4536,9 46821 43346 92189 8889,4| 5037,3 4 929,1 4 8651 4 640,6 4 807,3
BOTTLE STORES 275,9 2450  320,6 520, 9 592, 5 303,9  312,0 317,9  338,2  355,3
DEALERS I N CLOTH NG FOOTVEAR
AND TEXTI LES 2138,3 2 380,1 1969,4 45184  4128,7 | 2 734,1 2 690,7 2 692,2 2 494,6 2 528,8

HOUSEHOLD REQUI SI TES 1013,2 952, 6 931,8 1 965,8 1756,0 1303,4 1281,3 1260,9 1269,6 1 201,6

BOOKSTORES AND STATI ONERS 176, 2 194, 8 164,9 371, 1 358,7 143, 3 151, 9 150, 8 169, 7 133,5
JEVELLERS 84,6 86, 0 95,7 170, 6 190, 4 92,0 94,6 103, 2 106, 5 103, 8
CHEM STS 435,0 400, 7 393,8 835, 7 784, 4 453,7 425,0 420, 4 427, 6 411, 4

|
|
|
|
I
DEALERS | N FURNI TURE AND |
|
|
|
|
|

DEALERS | N M SCELLANEOUS GOODS| 534,0 544, 8 560, 7 1 078,8 1136,7 585, 8 602, 4 612,7 611, 5 613, 4

1/ General dealers include grocers and other dealers in foodstuffs and general departnent stores



TABLE 2 - RETAIL TRADE SALES ACCCRDI NG TO TYPE OF MERCHANDI SE
2.1 - AT CURRENT PRI CES (R MLLION

TOTAL RSA

PERI SHABLE AND PROCESSED
FOOD PRODUCTS

| NEDI BLE GROCER! ES ( DETERGENTS,
POLI SHES, ETC.)

ALCOHOLI C AND NON- ALCOHOLI C

12 463,5 12 807,6 11 384,4 25 271,1 23 138,6|14 335,3 14 070,5 13 800,6 13 537,4 13 092,7

|
3 860,3 3 916,1 3 583,2 7 776,4 7 257,2| 4 172,0 4 119,0 4 035,0 4 020,4 3 872, 7

|
814,0 814,8 779, 1 1628,8 1 573,9| 866, 6 842,8 812, 3 830, 7 829, 5

BEVERAGES 630, 7 589, 9 633,5 1 220,6 1 208, 2| 689, 4 702, 5 690, 4 725,7 695, 2
FOOTVWEAR FOR MEN, LADI ES AND |

CH LDREN 420, 1 538, 6 411, 4 958, 7 876, 6| 568, 1 600, 1 562, 8 527,9 556, 1
MEN S AND BOYS' CLOTHI NG AND |

ACCESSCRI ES 678, 9 801, 1 585, 2 1 480,0 1 306, 7| 887, 4 857, 6 841,5 770, 2 766, 9
LAD ES', G RLS AND | NFANTS' |

CLOTHI NG AND ACCESSORI ES 1 060,4 1 131,9 974, 1 2 192,3 2 027,4 1350,2 1339,0 1 349,1 1 287,0 1 241,3

|
|
|
|
|
|
|
|
|
|
|
|
TEXTI LES (BLANKETS, SHEETS, MATE-| |
RIALS, ETC.) AND HABERDASHERY | |
(BUTTONS, SEWNG YARN, ETC.) | 267,6  284,4  249,9 552, 0 509,7| 3355 3252  314,2  312,1  314,0
HOUSEHOLD FURNI TURE | 661,5  623,5 5654 12850 076,4/ 851,6  853,8  789,6  803,0 7285
DOMESTI C APPLI ANCES (REFR GERA- | |
|
|
|
|
|
|
|
|
|
|
|
|
|

[

TCRS, STOVES, ETC.) 319, 8 303, 8 287,0 623,7 544, 2| 388, 3 374,3 373, 1 363, 2 349, 6
AUDI O APPLI ANCES (RADI G5, HI-FI |

SETS, TAPE RECORDERS, ETC.) 143, 8 143, 4 133, 1 287,1 261, 9| 180, 8 178, 6 174,9 157,5 168, 2
TV SETS, VI DEO RECORDERS, ETC. 138, 9 135,8 122,0 274,7 238, 9| 183,1 179, 6 176, 7 164,1 161, 1
OTHER DQOMESTI C FURNI SHI NGS |

( CARPETS, MATTRESSES, PILLOWS, |

ETC.) 146, 6 145, 3 138, 3 291, 9 266, 1| 188, 2 184,5 181, 7 176, 2 177,5
GLASS, CROCKERY, CUTLERY AND |

KI TCHENWARE 307, 8 330, 4 267, 8 638, 3 553, 1] 364, 2 360, 8 344,7 317,9 316, 4
PHARNMACEUTI CALS, PATENTS AND |

OTHER MEDI CI NES, BANDAGES AND |

COSMETI CS AND TOI LETRIES 1 110,6 1 091,0 953,8 2 201,7 1941,8 1 217,9 1 150,1 1 145,8 1 123,8 1 046,8
BOCKS, MAGAZI NES, NEWSPAPERS AND |

STATI ONERY | 328, 1 367,8 287, 8 695, 9 620, 2| 282,6 289,0 282, 6 292,1 247,2
SPORT AND RECREATION REQUI SITES | |

(TOYS, FIRE-ARMS, BOATS, ETC.) | 403, 9 439,0 373,7 843,0 792, 3| 478, 6 463, 7 427, 4 429,8 444, 2
JEVELLERY, SILVERWARE, WVATCHES AND| |

PRECI QUS STONES | 164, 6 166, 2 164, 8 330, 9 324, 5] 179, 3 182, 2 187, 8 183, 2 179,7
HARDWARE ( BUI LDI NG MATERI ALS, | |

WOOD, | RONWARE, TOCOLS, ETC.) | 471, 2 423,0 437, 1 894, 3 844, 6| 496, 1 491, 0 542,9 496, 2 460, 2
ALL OTHER MERCHANDI SE 1/ | 534, 6 561, 6 437,1 1096,1 915, 1] 604, 2 589, 6 562, 9 519,5 491,7

1/ I NCLUDES O GARETTES AND MANUFACTURED TOBACCO



TABLE 2 - RETAIL TRADE SALES ACCCRDI NG TO TYPE OF MERCHANDI SE
2.2 - AT CONSTANT 1995 PRI CES (R MLLIQN)

DEC.

9 611,1 9 937,3 9 161,3 19 548,4 18 653,4|11 086,4 10 977,0 10 940,8 10 663,6 10 568, 4

|
2 849,2 2 912,0 2 793,9 5 761,2 5 667,3] 3 128,1 3 083,7 3 050,8 3 061,0 3 064,8

|
559, 9 561, 1 572,1 1121,0 1 152, 6| 587, 4 580, 6 569, 4 579,9 601, 0

TOTAL RSA

PERI SHABLE AND PROCESSED
FOOD PRODUCTS

| NEDI BLE GROCER! ES ( DETERGENTS,
POLI SHES, ETC.)

ALCOHOLI C AND NON- ALCOHOLI C

|
|
|
|
|
BEVERAGES | 440,7  416,5  476,1 857, 2 913,0| 477,2  486,8  480,2  506,0  517,7
FOOTVEAR FOR MEN, LADI ES AND | |
CH LDREN |  351,0 452,6  372,3 803, 6 794,4]  479,7  504,7 4925  469,3  508,2
MEN S AND BOYS' CLOTHI NG AND | |
ACCESSCRI ES | 639,8 753,2 559,1 1393,0 1 2456 832,0 803,7 798,5 7157  729,7
LADIES , GRLS AND I NFANTS | |
CLOTHI NG AND ACCESSORI ES | 956,1 1019,0 887,1 19751 1 843,4] 1 213,6 1 203,6 1 218,3 1 159,7 1 126,8
TEXTI LES (BLANKETS, SHEETS, MATE-| |
RIALS, ETC.) AND HABERDASHERY | |
(BUTTONS, SEWNG YARN, ETC.) | 2099 223,1 192,6 433,0 392,2| 264,8  256,8  248,8  247,7  243,1
HOUSEHOLD FURNI TURE | 549,9  518,3  466,1 1 068,1 887,4| 707,8  709,4  657,5  649,1  600,4
DOMESTI C APPLI ANCES ( REFRI GERA- | |
TORS, STOVES, ETC) | 2843 270,1 2621 554, 4 497,0] 343,8  332,5 331,2  324,0 3181
AUDI O APPLI ANCES (RADI S, HI-FI | |
SETS, TAPE RECORDERS, ETC.) |  139,4  139,0  122,2 278, 5 240,5| 175,5  173,2  168,1  149,6  154,5
TV SETS, VIDEO RECORDERS, ETC. | 138,3 1351  115,0 273, 4 225,1] 182,0  175,9  174,8  159,0  151,5
OTHER DQVESTI C FURNI SHI NGS | |
(CARPETS, MATTRESSES, PILLOAS, | |
ETC.) |  127,6  126,5  122,9 254, 0 236,6/ 163,4  161,1  158,8  154,5  157,4
GLASS, CROCKERY, CUTLERY AND | |
KI TCHENWARE | 2646  284,5  232,6 549, 1 481,3) 313,2  310,3 2957  272,6  274,9
PHARMACEUTI CALS, PATENTS AND | |
OTHER MEDI CI NES, BANDAGES AND | |
COSMETI CS AND TOI LETRI ES |  711,1  698,6  659,3 1409,7 13453 7852  741,3  737,7  728,1  729,1
BOCKS, MAGAZI NES, NEWSPAPERS AND | |
STATI ONERY | 214,2  240,1  211,2 454, 2 455,1) 180,7  186,6 186,38  196,8  177,5
SPCRT AND RECREATI ON REQUI SI TES | |
(TOYS, FIRE-ARMS, BOATS, ETC.) | 357,1  388,2  330,4 745, 3 700,5| 426,7 4156  361,2  384,1  395,2
JEVELLERY, Sl LVERWARE, WATCHES AND| |
PREC QUS STONES | 139,3  141,2  146,3 280, 5 288,3| 150,38  154,0 1659  153,9  157,9
HARDWARE (BUI LDI NG MATERI ALS, | |
WOOD, | RONWARE, TOOLS, ETC.) |  352,1 3158  351,0 667, 9 678,8| 369,3  362,6  408,3  374,2  368,1
ALL OTHER MERCHANDI SE 1/ | 3266 342,4  289,0 669, 0 609,1) 367,5  356,5 3452  313,6  323,2
1/ I NCLUDES O GARETTES AND MANUFACTURED TOBACCO
TABLE 3 - RETAIL TRADE SALES ACCORDI NG TO PROVI NCE
AT CURRENT PRI CES (R M LLI QN)
| ACTUAL VALUES
PROVI NCE | |
FEB. | JAN. | FEB. | JAN - FEB
| | IR TP CEEE P EPPEE R Eee
2000 | 2000 | 1999 | 2000 | 1999
TOTAL RSA 12 463,5 12 807,6 11 384,4 25 271,1 23 138,6
VESTERN CAPE | 2 441,7 2 456,2 2 233,2 4 897,9 4 517,7
EASTERN CAPE | 1107,2 1 230,1  934,4 2 337,3 1 915,7
NORTHERN CAPE |  344,9 3839  307,5 728, 8 619,5
FREE STATE 616,3  667,1  574,2 1 283,3 1 155,6
KWAZUL U- NATAL 2041,2 2 088,3 1 842,0 4 1295 3 845,7
NORTH VEST 542,5  610,4  529,9 1 152,8 1 091,2
GAUTENG 4 220,5 4 318,5 4 038,6 8 539,0 8 071,7
MPUMAL ANGA 603,3  629,7 549,3 1 233,1 1 117,0
NORTHERN PROVI NCE 5458  423,6  375,4 969, 4 804, 4




TABLE 4 - CASH SALES, | NSTALMENT SALE TRANSACTI ONS AND OTHER CREDI T SALES AT CURRENT PRICES (R M LLI ON)

| ACTUAL VALLES | SEASONALLY ADJUSTED VALUES
TYPE OF SALES e
I FEB. I JAN I FEB. I JAN - FEB. I FEB. I JAN I DEC. I NOV. I FEB.
I 2000 I 2000 I 1999 |_"2£)E)E)m|""1§§§ml 2000 I 2000 I 1999 I 1999 I 1999
TOAL RA T |13 50,5 12 507.5 11 3844 25 2711 24 138, 6|14 36,3 14 070, 5 13 800, 6 13 5374 13 D027

|
|
9 352,4 9 704,4 8 602,5 19 056,9 17 657,3|10 499,5 10 345,4 10 182,3 10 013,0 9 653,1
|

CASH SALES (I NCLUDI NG | NSTALMENT |
|
I
I NSTALMENT SALE TRANSACTI ONS | |
|
|
|
I

SALE TRANSACTI ONS FI NANCED BY
FI NANCI AL | NSTI TUTI ONS)

(H RE PURCHASE, FI NANCED BY OMN |
BUSI NESS) 1 036,1 1 004,2 781,5 2 040,3 1 506,2| 1348,2 1336,3 1 1550 1 118,1 1 021,8
|
OTHER CREDI T SALES 2 075,0 2 099,0 2 000,5 4 174,0 3 975,1] 2 472,2 2 484,0 2 387,2 2 348,8 2 391,6



Explanatory notes

Introduction

Scope of thesurvey

Clasdsfication

1

Statistics South Africa (Stats SA) conducts a monthly sample survey of the

retail trade industry covering private retail trade enterprises (firms).

2  Thedatistica release containsinformation regarding -

actua and seasonally adjusted values of retail trade sales according
to type of business a current prices aswell as a constant 1995
prices;

actua and seasonally adjusted values of retail trade sales according

to type of merchandise a current prices aswell as at constant 1995
prices,

actual values of retail trade sales according to province; and

actua and seasonally adjusted values of cash sades, instament sale
transactions and other credit salesa current prices.

3 Thesurvey of retail trade sales coversasample of retail trade enterprises. The
survey collectsinformation on the totd sales of al retail trade establishments
(branches) from each enterprise in the sample. This survey includes -

butchers,

genera dedlers,

bottle stores;

dedersin clothing, footwear and textiles,
dedersin furniture and household requisites;
bookstores and stationers;

jewellers;

chemists; and

deal ers in miscellaneous goods.

The 1993 edition of the Standard Industria Classification of all Economic

Activities (SIC), Fifth edition, Report No. 09-90-02, was used to classify the
datistica unitsin the survey. The SIC is based on the 1990 International
Standard Industrial Classification of al Economic Activities (1SIC) with

Aitahl A AdAantAH Ane FAr lAanal AanAiHAne Ctatictine in thic nithliaati Aan ArA



presented at SIC subgroup leve (5 digit level). Each atigtical unitis
classified to the type of business which reflects the predominant activity of the
enterprise.

Statistical unit 5 The gatistica unit for this survey isan enterprise. An enterpriseis alega

entity consisting of one or more establishments, including the head office, but
excluding holding or subsidiary companies. Data are only collected for those
establishments of the enterprise that are predominately engaged in the retail
tradeindustry.

Survey methodol ogy 6 All statisticd units are stratified by type of business according to SIC and

and design measure of size, where measure of size is the turnover of the enterprise. All
large enterprises (size category one cases) are completely enumerated. For
medium size enterprises (size category two) and small enterprises (size
category three), samples are drawn by systematicaly selecting enterprises
with equal probability. The results of the sasmple survey are raised to represent
total retail trade salesin South Africa

The survey is collected by mail each month from a sample of approximately

1 600 retail trade enterprises. Questionnaires have to be returned to Stats SA
within 10 days after the end of the month concerned. Fax and telephone
reminders are used to follow up non-respondents.

Seasonal adjustment 8 Seasonally adjusted estimates of retail trade sales are generated each month,
using the X-11 Seasonal Adjustment Program developed by US Bureau of the
Census Economic Research and Analyses Division, 1968.

Seasona adjustment is ameans of removing the estimated effects of norma
seasonal variation from the series so that the effects of other influences on the
series can be more clearly recognised. Seasonal adjustment does not aim to
removeirregular or non-seasona influences which may be present in any
particular month. Influencesthat are volatile or unsystematic can till makeit
difficult to interpret the movement of the series even after adjustment for
seasona variations. Therefore, the month-to-month movements of seasonally
adjusted estimates may not be reliable indicators of trend behaviour.

Trend 10 Thetrend isalong-term pattern or movement of atime series. The X-11 Seasonal
Adjustment Program is used for smoothing seasonaly adjusted data.



Reliability of
estimates

Constant price
estimates of retail
tradesales

Related publications

Unpublished
statistics

Symbolsand
abbreviations

Rounding-off of
figures

11

12

13

15

16

17

Data presented in this publication are based on information obtained from a
sample of enterprises and are, therefore, subject to sampling variability; that is,
they may differ from the figures that would have been produced if the data had
been obtained from all retail trade enterprisesin South Africa

Inaccuracies may occur because of imperfectionsin reporting by enterprises and
errors made in collection and processing of the data. Inaccuracies of thiskind are
referred to as non-sampling error. Every effort is made to reduce non-sampling
error to aminimum by careful designing of the questionnaire, pilot studies,
editing of data and efficient operating procedures.

Thevalue of retail trade saes at constant prices measures the retail trade saesin
terms of ruling pricesin a specific base year. The base year regarding retail trade
sadesis 1995 = 100.

Users may also wish to refer to the following publications which are available
from Stats SA:

» Bulletin of Statistics.

»  SA Statistics.

In some cases Stats SA can dso make availabl e statistics which are not
published. The statistics can be made available in one or more of the following
ways. computer printouts, CD and diskette. Generally a charge is made for
providing unpublished gtatistics.

Stats SA Statistics South Africa
.. Figures not available

- Nil or not applicable

* Revised figures

When figures have been rounded-off discrepancies may occur between sums of
the component items and totals.



Pre-release policy

Glossary

Enterprise (firm)

Establishment (branch)

Reference month

Retail trade

Retailer

18

Stats SA has adopted the confidential pre-release policy in respect of selected
economic indicators and specific government departments. The policy accords
with practice among leading statistical agencies. The statistical integrity of the
dataand strict observance of the release time has been assured by the following
procedure:

In respect of this statistical release, an officia representative from the Office of
the President, the Department of Trade and Industry, the Department of Finance
and the South African Reserve Bank will receive a copy of thereleaseon a
strictly confidential basis two hoursin advance of the public issue.

Stats SA's pre-release policy may be inspected at its Website, www .statssa.gov.za

An enterprise (firm) isalegd entity consisting of one or more establishments
(branches) including the head office, but excluding holding or subsidiary
companies.

An establishment (branch) is defined as the smallest economic unit which
operates as a separate entity for which comprehensive financial records are
kept.

Reference month for the survey refers to one cdendar month. The reference
month for this survey is February 2000.

Retail trade is the resale (sale without transformation) of new and used goods
and products to individuals/the genera public for household use.

A retailer is an enterprise deriving more than 50% of its turnover from sales
of goodsto individuals/the general public for household use.



For more information

Stats SA publishes approximately 300 different releases each year. It is not economicaly

viableto produce them in more than one of South Africa s eleven officia languages.
Since the rel eases are used extensively, not only locally but also by internationa
economic and socia-scientific communities, Stats SA releases are published in English
only.

Stats SA has copyright on this publication. Users may apply the information as they wish,
provided that they acknowledge Stats SA as the source of the basic datawherever they
process, apply, utilise, publish or distribute the data; and also that they specify that the
relevant application and analysis (where applicable) result from their own processing of
the data.

Stats SA products

A complete set of Stats SA publicationsis available at the Stats SA Library and the
following libraries:

National Library of South Africa, Pretoria

Library of Parliament, Cape Town

National Library of South Africa, Cape Town Division
Bloemfontein Public Library

Natal Society Library, Pietermaritzburg

Johannesburg Public Library

Stats SA aso provides asubscription service.

Electronic services

A large range of data are available via on-line services, diskette, CD and computer
printouts. For more details about our eectronic data services, contact (012) 310 8600.

Y ou can visit us on the Internet at:http://www.statssa.gov.za

Inquiries

Telephone number: (012) 310 8095/8390/8351/ (user inquiries)
(012) 310 8404 (technicd inquiries)
(012) 310 8161 (publishing)
(012) 310 8490 (Library)

Fax number: (012) 3108309

E-mail address: elisd @statssapwv.gov.za




henriettef @statssa.pwv.gov.za

Postal address: Private bag X44, Pretoria, 0001



