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Key figuresasat the end of August 2002
Actual estimates % change % change
% change between between
between June 2001 to January 2001 to
August August 2001 August 2001 August y 2001
2002 and and and
August 2002 June 2002 to January 2002 to
August 2002 August 2002
Retail trade sales at
current prices
(R million) 17 192,2 +14,0 +12,6 +12,3
Retail trade sales at
constant 1995
prices (R million) 11 461,9 +5,4 +5,0 +5,7
Seasonally % change
adjusted estimates % change between
August between March 2002 to
2002 June 2002 May 2002
and and
August 2002 June 2002 to
August 2002

Retail trade sales at
current prices
(R million) 18 160,6 +2,9 +3,9
Retail trade sales at
constant 1995
prices (R million) 12 212,0 +1,5 +1,2

Key findings as at the end of August 2002

Real retail trade salesincrease

Seasonally adjusted real retail trade sales (at constant 1995 prices) for the three months up to August
2002 reflected an increase of 1,2% compared with the three months up to May 2002. Furthermore, real
retail trade sales for the three months up to August 2002 increased by 5,0% compared with the three
months up to August 2001.

Twelve of the nineteen merchandise categories reflected increases in seasondly adjusted real retail trade
sales (at constant 1995 prices) for the three months up to August 2002 compared with the three months up to
May 2002. The largest percentage increase was reported for household furniture (+5,3%), followed by
increases reported for men's and boys clothing and accessories (+5,2%), alcoholic and non-dcoholic
beverages (+4,9%) and glass, crockery, cutlery and kitchenware (+4,7%). These increases were partialy
counteracted by decreases reported for audio appliances (-2,6%), jewellery, silverware, watches and precious
stones (-1,9%), pharmaceuticals, patents and other medicine, bandages, cosmetics and toiletries (-1,3%) and
textiles and haberdashery (-1,3%).

Real retall trade sales (at constant 1995 prices) for the first eight months of 2002 increased by 5,7%
compared with the first eight months of 2001. Fourteen of the nineteen merchandise categories refl ected
increases in red retail trade sales (at constant 1995 prices) for the first eight months of 2002 compared with
the first eight months of 2001. The largest percentage increase was reported for men’s and boys' clothing and
accessories (+25,5%), followed by increases reported for ladies, girls' and infants' clothing and accessories
(+18,0%), hardware (+13,4%), textiles and haberdashery (+10,8%) and footwear for men, ladies and
children (+10,3%). These increases were partialy counteracted by decreases reported for jewellery,
silverware, watches and precious stones (-8,3%), acoholic and non-alcoholic beverages (-2,4%), perishable
and processed food products (-1,9%) and domestic appliances (-1,0%).
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Cash sales comprised 78,3% of total sales for August 2002. Thisis 0,7 of a percentage point lower than the
79,0% for August 2001. Hire purchases as a percentage of total sales increased by 0,3 of a percentage point
(from 8,7% to 9,0%), while other credit sales as a percentage of total sales increased by 0,4 of a percentage
point (from 12,3% to 12,7%) during this period.

Figurel - Real retail trade sales (at constant 1995 prices)
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P J L ehohla

Statistician-General: Statistics South Africa
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| ssue Expected release date
September 2002 4 December 2002
October 2002 8 January 2003
November 2002 5 February 2003
December 2002 6 March 2003
January 2003 3 April 2003
February 2003 7 May 2003
March 2003 4 June 2003

April 2003 2 July 2003

May 2003 6 August 2003
June 2003 3 September 2003
July 2003 1 October 2003
August 2003 5 November 2003

The Retail Trade Sales Survey is a monthly survey covering a sample of private enterprises
(firms) operating in the retail trade industry in South Africa The survey collects
information on the total sales of all retail trade establishments (branches) from each
enterprise in the sample. The results of the survey are used to compile estimates of the
Gross Domestic Product (GDP) and its components, which are used to develop and
monitor government policy. These statistics are also used by the private sector in the
analysi s of comparative business and industry performance.

After many consultations with and inputs received from users, Stats SA has redesigned the
retail trade sales survey questionnaire. The survey is conducted on an enterprise basis and
previously enterprises were requested to submit their total sales, distributed according to
type of merchandise and according to selected area. The information in the former table 4
therefore represented imputations based on the assumption that the merchandise
distribution of an enterprise’s sales was the same for each selected area in which it traded.
Unfortunately respondents had many problems in furnishing Stats SA with sdected area
information. Stats SA conducted several observationa studies where respondents were
watched while completing questionnaires in order to determine problems experienced by
them. Consultations with many users regarding their needs and problems experienced by
respondents revealed that users do not need area information. Therefore, Stats SA no
longer collects retail trade sa es information according to selected area, but only according
to province and the first results were published on 1 March 2000 in statistical release
P6242.1 - Retail trade sales, January 2000. Retail trade sales information by province is
published in table 3 of this statistical release.

According to international best practices and in order to train the respondents in using the
new questionnaire, validate the information received and avoid a bresk in the time series
published in this statistical release, Stats SA decided to introduce the new questionnaire as
the first step in the re-engineering process. Stats SA will in due course, as the second step,
introduce the new sample.

Currently Stats SA is busy re-engineering the register of businesses which serves as the
sampling frame, in collaboration with the South African Revenue Service and the
Departments of Trade and Industry and Labour. The process will take some time, since
there are hundreds of thousands of businesses, many of them in any period changing
ownership, closing, or being registered.
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Statistics South Africa (Stats SA) conducts a monthly sample survey of the retail trade
industry covering private retal trade enterprises (firms).

The statistica release contains information regarding -

» actual and seasondly adjusted values of retail trade sales (including Value Added Tax
(VAT)) according to type of business at current prices as well as at constant 1995
prices;

» actual and seasonally adjusted values of retail trade sales (including VAT) according
to type of merchandise at current prices as well as at constant 1995 prices;

e actual values of retail trade sales (including VAT) at current prices according to
province; and

e actual and seasonally adjusted values of cash sales, instalment sale transactions and
other credit sales (including VAT) at current prices.

The survey of retail trade sales covers a sample of retail trade enterprises. The survey
collects information on the total sales of al retail trade establishments (branches) from
each enterprise in the sample. This survey includes -

e butchers;

« genera deders;

o bottle stores;

o dedersin clothing, footwear and textiles;

e dedersin furniture and household requisites;
*  bookstores and stationers;

« jewellers;

e chemists; and

e dedlersin miscellaneous goods.

The 1993 edition of the Standard Industrial Classification of al Economic Activities (SIC),
Fifth edition, Report No. 09-90-02, was used to classify the statistical units in the survey.
The SIC is based on the 1990 International Standard Industrid Classification of al
Economic Activities (ISIC) with suitable adaptations for local conditions. Statistics in
table 1 of this publication are presented a SIC subgroup level (5 digit level). Each
statistical unit is classified to the type of business which reflects the predominant activity
of the enterprise.

The statistical unit for this survey is an enterprise. An enterpriseisalegal entity consisting
of one or more establishments, including the head office, but excluding holding or
subsidiary companies. Data are only collected for those establishments of the enterprise
that are predominately engaged in the retail trade industry.

All statistical units are stratified by type of business according to SIC and measure of size,
where measure of size is the turnover of the enterprise. All large enterprises (size category
one cases) are completely enumerated. For medium size enterprises (size category two)
and small enterprises (size category three), samples are drawn by systematically selecting
enterprises with equal probability. The results of the sample survey are raised to represent
total retail trade sales in South Africa.

The survey is collected by mail each month from a sample of approximately 1 600 retail
trade enterprises. Questionnaires have to be returned to Stats SA within 10 days after the
end of the month concerned. Fax and telephone reminders are used to follow up non-
respondents.
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Seasonally adjusted estimates of retail trade sales are generated each month, using the X-
11 Seasonal Adjustment Program developed by US Bureau of the Census Economic
Research and Analyses Division, 1968.

Seasonal adjustment is a means of removing the estimated effects of normal seasonal
variation from the series so that the effects of other influences on the series can be more
clearly recognised. Seasonal adjustment does not aim to remove irregular or non-seasonal
influences which may be present in any particular month. Influences that are volatile or
unsystematic can still make it difficult to interpret the movement of the series even after
adjustment for seasonal variations. Therefore, the month-to-month movements of
seasonally adjusted estimates may not be reliable indicators of trend behaviour.

The trend cycle is a long-term pattern or movement of a time series. The X-11 Seasona
Adjustment Program is used for smoothing seasonally adjusted data.

Data presented in this publication are based on information obtained from a sample of
enterprises and are, therefore, subject to sampling variability; that is, they may differ from
the figures that would have been produced if the data had been obtained from al retail
trade enterprises in South Africa

Inaccuracies may occur because of imperfections in reporting by enterprises and errors
made in collection and processing of the data. Inaccuracies of this kind are referred to as
non-sampling error. Every effort is made to reduce non-sampling error to a minimum by
careful designing of the questionnaire, pilot studies, editing of data and efficient operating
procedures.

The value of retail trade sales at constant prices measures the retail trade sales in terms of
ruling prices in a specific base year. The current base year for retail trade sales is 1995 =
100.

Users may also wish to refer to the following publications which are available from Stats
SA:

« Bulletin of Statistics.
* SA Statistics.

In some cases Stats SA can aso make available statistics which are not published. The
statistics can be made available in one or more of the following ways: computer printouts,
CD and diskette. Generally a charge is made for providing unpublished statistics.

Stats SA Statistics South Africa
. Figures not available
- Nil or not applicable
* Revised figures

When figures have been rounded-off discrepancies may occur between sums of the
component items and totals.

Stats SA has adopted the confidentia pre-release policy in respect of selected economic
indicators and specific government departments. The policy accords with practice among
leading statistical agencies. The statistical integrity of the data and strict observance of the
rel ease time has been assured by the following procedure:

In respect of this statistical release, an officia representative from the Office of the
President, the Department of Trade and Industry, the Department of Finance and the South
African Reserve Bank will receive a copy of the release on a strictly confidential basis two
hours in advance of the public issue.

Stats SA's pre-release policy may be inspected at its Website, www.staissa.gov.za
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The response rate for the survey of retail trade sales for August 2002 was 83,2%.

An enterprise (firm) is a legal entity consisting of one or more establishments (branches)
including the head office, but excluding holding or subsidiary companies.

An establishment (branch) is defined as the smallest economic unit which operates as a
separate entity for which comprehensive financial records are kept.

Reference month for the survey refers to one calendar month.

Retail trade is the resale (sale without transformation) of new and used goods and products
to individual s'the general public for household use.

A retailer is an enterprise deriving more than 50% of its turnover from sales of goods to
individual s/'the general public for household use.
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For moreinformation

Stats SA publishes approximately 300 different releases each year. It is not economicaly viable to produce
them in more than one of South Africa's eleven officia languages. Since the releases are used extensively,
not only locally but aso by international economic and socid-scientific communities, Stats SA releases are
published in English only.

Stats SA has copyright on this publication. Users may apply the information as they wish, provided that they
acknowledge Stats SA as the source of the basic data wherever they process, apply, utilise, publish or
distribute the data; and also that they specify that the relevant application and analysis (where applicable)
result from their own processing of the data.

Stats SA products
A complete set of Stats SA publicationsis available at the Stats SA Library and the following libraries:

National Library of South Africa, Pretoria Division
National Library of South Africa, Cape Town Division
Natal Society Library, Pietermaritzburg

Library of Parliament, Cape Town

Bloemfontein Public Library

Johannesburg Public Library

Eastern Cape Library Services, King William's Town
Central Regional Library, Polokwane

Central Reference Library, Nel spruit

Centra Reference Collection, Kimberley

Centra Reference Library, Mmabatho

Stats SA also provides a subscription service.
Electronic services

A large range of data are available via on-line services, diskette, CD and computer printouts. For more
details about our €lectronic data services, contact (012) 310 8600//8390/8351/4892/8496/8095.

Y ou can visit us on the Internet at: http://www.statssa.gov.za

Inquiries
Telephone number: (012) 310 8600//8390/8351/4892/8496/8095 (user inquiries)
(012) 310 8404 (technica inquiries)
(012) 310 8161 (publishing)
(012) 310 8490 (Library)
Fax number: (012) 310 8309
E-mail address: elisel @statssa.gov.za
henri ettef @statssa.gov.za
Postal address: Private bag X44, Pretoria, 0001

Produced by Sats SA



Table 1 - Retail trade sales according to type of business
1.1 - At current prices (Rmllion)

Act ual val ues

1 1 1 1 1 1 1
1 1 1 1 1 1 1
Aug. | July | Aug. i Jan. - Aug Aug | July | June | My | Aug
! ! R R | | | |
1 1 1
2002 | 2002* | 2001 i 2002 i 2001 2002 | 2002 | 2002 | 2002 | 2001
Total RSA 17 192,2 16 992,0 15 074,6 130 718,0 116 427,3 |18 160,6 17 641,5 17 713,2 17 511,4 15 931,6
But chers 710, 8 665, 8 607, 4 5 350, 3 4 680,7 739, 2 709, 0 694, 4 694, 5 630, 8

8 728,9 8 463,3 8 450,3 8 395,7 7 845,2
Bottle stores 513, 7 478, 0 469, 1 3 792,3 3 796, 8 543,5 521, 2 488, 9 495, 6 494, 6
Deal ers in clothing, footwear
and textiles
Dealers in furniture and
househol d requi sites

Bookst ores and stationers

1687,7 1690,9 1 537,6 12 123,2 11 649,1

231, 4 228, 8 221, 4 2 085,3 1 922,4
Jewel l ers 100, 0 128,1 94,7 894, 1 825,1
Cheni st's 874,5 871,7 789, 8 6 643,0 5 995,7 841, 3 852, 7 820, 2 831, 8 760, 9
Deal ers in mscell aneous goods; 1 086,1 1 107,4 908, 6 8 161, 3 6 897,1 1103,8 1 075,6 1 068,5 1 086,1 924,1

1821,5 1 750,3 1 716,5 1 709,9 1 658,9
263,7 271, 6 255,1 260, 8 252, 6

|
I
|
i
I
i
|
I
|
I
I
i
|
i
|
|
General dealers 1/ | 8 472,6 8 126,3 7 592,2 63 576, 6 56 539, 2
|
i
|
|
|
i
|
i
|
i
i 121,7 117, 4 118, 4 127, 2 115, 0
|
|

I
I
I
I
I
I
|
3 515,3 36950 2 853,9 28 091,7 24 121,2 | 4 034,5 3 766,9 4 258,8 3 897,7 3 259,4
I
I
I
I
I
I

Act ual val ues

i i i I I I I
1 1 1
Aug. | July |} Aug. 1 Jan. - Aug Aug | July | June | May | Aug
! ! R EE | | | |
1 1 1
2002 | 2002* | 2001 i 2002 i 2001 2002 | 2002 | 2002 | 2002 | 2001
Total RSA 11 461,9 11 560,7 10 872,1 90 161,3 85 333,6 |12 212,0 12 027,9 12 223,4 12 235,6 11 579, 2
But chers 430,7 415,5 445, 9 3 379,1 3 443,38 443, 1 436,7 436, 1 440, 8 458, 3

5 266,4 5 177,3 5 218,6 5 253,7 5 295,0

Bottle stores 289, 2 271, 7 289, 6 2 191,0 2 396, 2 307, 9 299, 2 281, 8 286, 7 306, 9
Deal ers in clothing, footwear
and textiles

Dealers in furniture and
househol d requisites

Bookst ores and stationers

Jewel | ers

1266,5 1 277,2 1 252,2 9 340,2 9 558,2
125,7 125, 0 130, 9 1 158, 2 1 156,7
61,6 82,1 70,0 567, 3 632, 5

Cheni sts 435, 8 436, 9 444, 0 3 387,3 3 409,1 418, 4 428, 6 416,7 430,1 426, 8

Deal ers in mscell aneous goods 696, 4 719, 9 635, 7 5 387,4 4 894,3 712, 2 702, 2 695, 2 715,7 650, 5

1/ General dealers include grocers and other dealers in foodstuffs and general departnent stores

*  Revised

1371,9 1 327,6 1 305,8 1 322,4 1 355,1
143, 8 149, 6 141, 0 145, 2 150, 0

|
|
|
|
|
|
|
i
|
|
|
|
|
|
|
i
General dealers 1/ i 5 101,0 4 959,2 5 115,1 39 669, 4 38 697,6
|
|
|
I
|
|
|
|
|
i
1 75,5 74,6 75, 3 81,9 85,5
i
|
|

I
I
I
I
I
I
|
3 054,9 3 273,3 2 488,6 25 081,5 21 1454 | 3 530,2 3 346,9 3 802,3 3 520,1 2 859,0
I
I
I
I
I
I



Table 2 - Retail trade sales according to type of nmerchandi se
2.1 - At current prices (Rmllion)

1 Act ual val ues i Seasonal | y adj usted val ues
Type of nerchandi se !--------;--------;--------; ------------------- ---------------------------------------------
i Aug. i July i Aug. i Jan. - Aug. I Aug I July I June I May I Aug
I 2002 I 2002* I 2001 I--ébbé---I--ébbi---| 2002 I 2002 I 2002 I 2002 I 2001
Total RSA |17 102,7 16 992, 0 15 074,6 130 7180 116 427,3]18 160,56 17 6415 17 7132 17 5114 15 9316

Peri shabl e and processed

food products

I nedi bl e groceries (detergents,
pol i shes, etc.)

Al coholic and non-al coholic

I

5 531,5 5 053,7 4 940,2 40 687,0 36 099,5] 5 569,6 5 326,0 5 352,3 5 301,7 4 988,5
I

1 062,9 1 048,8 934, 7 8 136, 2 7 233,3] 1091,1 1 071,4 1 069,6 1 067,4 960, 1

I
823,7 769, 1 749, 4 6 177,4 5 844, 1| 863, 1 832, 6 810, 1 810, 0 783, 6

bever ages
Foot wear for nen, |adies and
children 576, 6 630, 3 502,7 4 718,0 4 270, 6| 665, 6 622, 1 703, 3 663, 4 578, 1

Men's and boys' clothing and
accessories
Ladies', girls' and infants
cl othing and accessories
Textiles (bl ankets, sheets, nate-
rials, etc.) and haberdashery
(buttons, sewi ng yarn, etc.)
Househol d furniture

I
873, 4 994, 8 739, 9 7 412,7 6 579,0] 1 047,1 1 019,0 1 099,6 1 034,6 882, 3

I
1581,5 1656,7 1 315,4 12 552,7 10 869,6] 1 794,0 1 696,2 1 873,3 1 740,3 1 487,2
I

I
346, 5 360, 9 291, 0 2 709,9 2 430, 6| 386, 1 364, 2 361, 8 361, 5 323, 6

1
I
1
1
I
1
1
I
1
1
I
1
]
I
1
1
I
1
1
|
! 914, 8 911, 0 826, 9 6 546, 2 6 270, 8| 998, 4 960, 1 957, 2 919, 2 901, 8
Domestic appliances (refrigera- |
tors, stoves, etc.) | 459, 6 463, 2 394, 6 3 337,3 2 996, 5| 492, 2 480, 6 475,0 463, 4 422,6
Audi o appliances (radios, hi-fi |
sets, tape recorders, etc.) | 179, 3 186, 1 156, 8 1 356,0 1 221, 9| 193, 4 189, 6 186, 9 188, 8 169, 1
TV sets, video recorders, etc. ! 189, 1 185, 2 159,1 1 352,6 1 220, 3| 199, 6 191,1 187, 8 184, 2 167, 6
O her domestic furnishings !
(carpets, mattresses, pillows, | |
etc.) | 211,1 210, 2 195, 6 1 577,8 1 470, 3| 224,1 214,5 224,7 218,1 207, 7
G ass, crockery, cutlery and 1
ki t chenwar e
Phar maceutical s, patents and i
ot her medici nes, bandages,
cosnetics and toiletries
Books, nmgazi nes, newspapers and
stationery
Sport and recreation requisites
(toys, fire-arms, boats, etc.) |
Jewel l ery, silverware, watches and
preci ous stones
Har dwar e (building material s, 1
wood, ironware, tools, etc.) | 753, 1 721,7 618, 9 5 325,0 4 408, 4| 716, 0 718, 9 689, 2 716, 7 589, 6
Al'l other nerchandi se 1/ ! 723,7 690, 9 600, 8 5 361,6 4 651, 8| 763, 9 723,1 736, 4 711,2 633, 9
1/ Include cigarettes and nanufactured tobacco
*  Revised

I
462, 1 441,1 401, 2 3 393,0 2 962, 0] 487, 1 468, 3 468, 0 455, 3 423, 3

I
1479,7 1566,0 1 329,5 11 602,4 10 288,7| 1 516,1 1 523,6 1 494,1 1 499,1 1 363,8

I
327,9 325, 6 294, 9 2 760,8 2 455, 9| 357, 9 365, 9 352, 6 350, 4 322, 8

I
533,0 583, 4 476, 3 4 321,0 3 895, 6| 588, 0 600, 2 586, 9 591, 3 523,7

I
162, 7 193, 2 146, 6 1 390,7 1 258, 3| 191, 6 186, 1 195, 4 194, 3 172, 6



Table 2 - Retail trade sales according to type of merchandi se
2.2 - At constant 1995 prices (R mllion)

1 Act ual val ues i Seasonal | y adj usted val ues
Type of nerchandi se !--------;--------;--------; ------------------- ---------------------------------------------
i Aug. i July i Aug. i Jan. - Aug. I Aug I July I June I May I Aug
I 2002 I 2002* I 2001 I--ébbé---I--ébbi---| 2002 I 2002 I 2002 I 2002 I 2001
Total RSA |11 4610 11 5607 10 8721 90 1613 85 333,6|12 212,0 12 027, 0 12 2254 12 235,6 11 5792

Peri shabl e and processed

food products

I nedi bl e groceries (detergents,
pol i shes, etc.)

Al coholic and non-al coholic

I

3209,9 2 980,0 3 385,8 24 609,4 25 090,2] 3 239,1 3 131,3 3 193,0 3 210,8 3 422,6
I

581, 8 578, 8 569, 2 4 611,6 4 505, 8| 599, 3 593, 4 597, 7 598, 4 586, 2

I
475,1 445,5 468, 9 3 647,8 3 738, 9| 500, 8 487, 2 476, 0 477,5 492, 8

bever ages
Foot wear for nen, |adies and
children 484, 1 538, 3 426,1 4 065,6 3 685, 8| 565, 1 534, 2 605, 3 573, 4 494, 7

Men's and boys' clothing and
accessories
Ladies', girls' and infants
cl othing and accessories
Textiles (bl ankets, sheets, nate-
rials, etc.) and haberdashery
(buttons, sewi ng yarn, etc.)
Househol d furniture

I
895,8 1 039,5 687, 6 7 760,5 6 185,5] 1 083,8 1 073,7 1 164,7 1 094,3 826, 9

I
1 420,9 1 510,2 1 199,1 11 588,5 9 819,7] 1 604,0 1 565,2 1 729,2 1 630,5 1 350,3
I

I
251, 6 262, 0 215,7 2 013,0 1 815, 9| 280, 4 265,1 264, 4 271, 0 239,7

]
I
1
1
I
1
1
I
1
1
I
1
1
I
1
1
I
1
1
|
! 658, 6 656, 3 626,9 4 786,4 4 797,2| 717, 6 691, 9 693, 2 669, 1 682, 0
Donestic appliances (refrigera- |
tors, stoves, etc.) | 343,0 345, 9 338, 7 2 563, 6 2 590, 1] 366, 6 359, 6 356, 8 354,1 362, 2
Audi o appliances (radios, hi-fi |
sets, tape recorders, etc.) | 152, 3 158, 5 146, 5 1 206,1 1 146, 5] 165, 6 163, 0 161, 2 168, 1 159, 3
TV sets, video recorders, etc. ! 169, 2 166, 1 156, 6 1 266, 1 1 202, 1] 179, 9 172, 8 170, 2 171, 2 166, 2
O her domestic furnishings 1
(carpets, mattresses, pillows, | |
etc.) | 171, 2 170, 7 162, 2 1 306, 3 1 228, 6| 182, 1 174, 8 183, 7 180, 9 172, 5
G ass, crockery, cutlery and 1
ki t chenwar e
Phar maceutical s, patents and 1
ot her medi ci nes, bandages,
cosnetics and toiletries
Books, nmgazi nes, newspapers and
stationery
Sport and recreation requisites
(toys, fire-arms, boats, etc.) |
Jewel l ery, silverware, watches and
preci ous stones
Har dwar e (building material s, 1
wood, ironware, tools, etc.) | 471,0 453, 2 416, 3 3 409,1 3 005, 3| 452, 1 456, 1 431,3 455, 4 400, 0
Al'l other nerchandi se 1/ ! 363, 7 350, 9 319, 3 2 532,8 2 387, 6| 387,0 368, 0 377,9 365, 4 339,3
1/ Include cigarettes and nanufactured tobacco
*  Revised

I
361, 6 345, 9 325,7 2 681,0 2 434, 1] 382, 2 367, 9 369, 6 361, 6 344, 6
I

I
736, 8 779, 8 740, 0 5 895,8 5 791, 1] 754, 9 762, 5 754, 1 769, 8 758, 9

I
177,0 175, 9 171, 6 1 518, 4 1 455, 1| 194,1 199, 2 193, 0 193, 3 188, 7

I
436, 5 477, 8 406, 4 3 586, 6 3 334, 4| 481, 7 492, 0 482, 7 491, 3 446, 8

I
101, 8 125, 3 109, 4 894, 2 974, 7| 120, 7 119, 9 122,7 127,1 129, 4



Table 3 - Retail trade sales at current prices according to province (R mllion)

Actual val ues

1
;
Provi nce 1 1 1 1
1 Aug. | July | Aug. | Jan. - Aug
1 1 1 1
1 1 1 [
1 2002 | 2002* | 2001 | 2002 1 2001
1
......................................... e il
Total RSA 117 192,2 16 992,0 15 074,6 130 718,0 116 427,3
West ern Cape 13 217,9 3 142,2 2 928,4 25 150,0 22 706, 6
East ern Cape i1 463,9 1 487,2 1 174,4 10 938, 7 9 612,8
Nort hern Cape 1 426, 1 432, 2 419, 0 3 470,7 3 374,3
Free State 1 802, 9 814, 0 696, 1 6 098,5 5 202, 6
KwaZul u- Nat al 1 2 903,6 2 880, 2 2 457,1 21 932,0 19 033,4
North West 1 864, 7 862, 1 744, 3 6 505, 6 5 756, 1
Gaut eng i 5 993,2 5 855, 8 5 344,8 45 259,3 39 967, 6
Mpunal anga 1 862, 3 857, 6 721, 6 6 416, 9 5 868, 4
Nort hern Province 1 657, 7 660, 7 588, 9 4 946, 3 4 905,5
*  Revised
Table 4 - Cash sales, instalnent sale transactions and other credit sales at current prices (R mllion)
1 Act ual val ues 1 Seasonal | y adj usted val ues
Type Of Sal @S | s s e e e e oo
i i i i I I I I I
i Aug. | July | Aug. | Jan. - Aug. | Aug | July | June | My | Aug
1 1 1 b o e o e e e e e e e e e e e - | | | |
1 1 1 1
{2002 | 2002* | 2001 | 2002 i 2001 | 2002 | 2002 | 2002 | 2002 | 2001
I

Total RSA 17 192,2 16 992,0 15 074,6 130 718,0 116 427,3|18 160,6 17 641,5 17 713,2 17 511,4 15 931,6
I

Cash sal es (including instal ment

sal e transactions financed by

I
financial institutions) 13 461,2 13 070,6 11 910,7 101 986,4 89 800, 2|14 026,4 13 612,4 13 957,8 13 514,2 12 435,3

1
1
|
1
1
|
|
| |
I nstal nent sal e transactions
(hire purchase, financed by own
busi ness) |
|
1
1

|
1 543,6 1 510,9 1 310,0 11 046,3 10 126,7] 1 691,1 1 642,9 1 641,9 1 618,1 1 426,1

I
G her credit sales 2 187,4 2 410,5 1 854,0 17 685,2 16 500,3] 2 392,0 2 394,0 2 251,0 2 382,8 2 024,0

*  Revi sed



